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Messd ge from the,CEO

Dear readers,

Sonova’s long-standing commitment to good environmental, social, and governance
(ESG) practice is based on straightforward logic: we are convinced that verifiable
improvement in sustainability performance is the right thing to do based on our values,
and that it is also an essential contributor to long-term market success. An uncertain
global environment - one that includes climate change, talent scarcity, public health
risks, macroeconomic instability, and geopolitical conflict — makes it even more
important to accelerate our actions in this regard. Sustainable practice sustains our
business as well as customer and employee engagement.

Through our businesses, we make a positive impact on the quality of life of millions of
people every day, enabling them to enjoy the delight of hearing using our innovative
solutions. We aspire just as much to have a positive effect on our employees, society in
general, and the environment. Our IntACT ESG strategy, launched two years ago, puts this
aspiration into specific targets and concrete actions. Throughout the 2022/23 financial
year, we have made good progress in further implementing this strategy.

Progress on Sonova’s IntACT ESG strategy

On the environmental side we have further reduced our global carbon footprint. Including
our Consumer Hearing business and Alpaca for all years, we have been cutting our
greenhouse gas emissions by 22% across our value chain since 2019. We are also
carbon neutral in our own production facilities and 100% of our electricity consumption
now comes from renewable sources. In 2022/23, we established ambitious climate
targets that commit us to reducing greenhouse gas emissions across our value chain in
line with the standards set by the Science Based Targets initiative (SBTi). These targets,
currently in validation by SBTi, commit us to significantly reduce our scope 1-3
emissions, while continuing to grow our business substantially.

In the midst of difficult global circumstances, we were proud to be able to maintain
consistently high levels of employee engagement, including a stable 82% employee
engagement rate in the last financial year. We are also happy to report that 97% of non-
production or assembly employees now have a personal development plan -
overachieving our 2022/23 target. Employee health and wellbeing remains a key priority
for us: we launched a global wellbeing framework and program that puts particular focus
on mental health, including the training of around 200 leaders in the first year on how to
recognize and address early signs of mental challenges.
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We have long been determined to improve local hearing care access by helping to train
hearing care professionals (HCPs) to the highest international standards. Our Swiss
International Hearing Academy (SIHA) offers a pioneering blended-learning program in
audiology for aspiring HCPs worldwide, making training viable in countries where
vocational education facilities are limited or non-existent. We overachieved our target to
train and certify 250 HCPs in low- and middle-income countries through the SIHA
program by 2022/23: 270 HCPs were certified over the past two years, and over 250
additional people were actively enrolled in the program at the end of this financial year.

We continued implementing our human rights due diligence framework, created in
alignment with international standards such as the United Nations Guiding Principles on
Business and Human Rights. We launched a Human Rights Policy, conducted our second
human rights risk assessment, and kicked off further on-site assessments to evaluate
our actual human rights impacts. We also launched a tool to assess sustainability risks
for our suppliers and engage with them to improve their own practices.

Ambitious ESG targets

Our ESG targets are ambitious, and we have not achieved all of them. Although we
initiated a program to reduce the environmental footprint of our packaging, our overall
absolute weight of packaging increased in 2022/23, mostly due to strong business
growth; we are therefore unlikely to reach our target of a 20% reduction in packaging by
the end of the 2023/24 financial year. On the social side, we increased the share of
women in key positions over the past two years to 34.5%, getting us closer to our
ambitious target of 40%. However, a challenging talent hiring market has slowed
progress. We will also continue to intensify our strong focus on advancing product
reliability in our hearing instruments to achieve our target of a 20% year-on-year
improvement. We set ambitious targets as a spur to immediate and sustained action; not
achieving some of them is, for us, a further incentive to strengthen our execution and
continue to strive for significant progress.

External recognition and transparent ESG reporting

Major sustainability indices and rating agencies confirm Sonova’s strong ESG
performance: the 2022 Dow Jones Sustainability Index ranked Sonova second out of 268
companies in the healthcare equipment and supplies industry. The disclosure ratings
agency CDP gave us a grade of A- and put us in the top 12% in the medical equipment
and supplies industry — ranking us among the leaders for climate action and for
transparency in reporting. Sonova strives to apply the same rigor and intensity to the
improvement, measurement, analysis, and reporting of our ESG performance indicators
as we apply to our financial ones. ESG objectives remain part of the variable cash
compensation of each member of the Management Board.

As part of our commitment to transparent stakeholder dialogue, we have been publishing
this dedicated ESG Report for over ten years. Its form and content are guided by
international reporting frameworks, including GRI, SASB, and TCFD. Sonova has been a
signatory of the UN Global Compact since 2016, and we fully endorse its ten principles
governing human rights, labor, environment, and anti-corruption.

There is still a lot of work to be done. Together with more than 17,000 colleagues all over
the world, we will continue to strive for improvement, driving impactful actions for our
society and our planet.

(/@Umm.

Arnd Kaldowski
Chief Executive Officer

GRI 2-22
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lights and recognitions

2022/23 sustainability highlights

Sonova has made significant achievements and progress on its targets during the

2022/23 financial year.

More than

17,600

employees worldwide (FTEs)

100%

renewable electricity in our own
operations worldwide

2/3

of our leaders are recruited internally

10%

of the variable cash compensation of
the Management Board is linked to
ESG performance

- 22%

scope 1, 2 and 3 greenhouse
gas (CO,e) emissions vs. 2019’

More than

54%

of our people managers are women

Submitted

SBTi

science-based reduction targets for
scope 1, 2, and 3 CO,e emissions
(pending validation)

We launched a new tool to assess
sustainability risks for our suppliers
and engage with them to improve
their practices

1) Including Sennheiser, our Consumer Hearing business and Alpaca for all years.

209 Sonova Annual Report 2022/23

270

hearing care professionals trained in
low- and middle-income countries
through the SIHA program since
2021/22

82%

employee engagement score in the
annual HearMe survey

More than

2,880

hearing aids fitted through Hear the
World Foundation projects

More than

1,800

active granted patent and design
rights owned by Sonova



2022/23 HIGHLIGHTS AND RECOGNITIONS

2022/23 recognitions, frameworks and
initiatives supported

Sonova has been regularly and continuously recognized by various leading ESG rating
agencies, and included in sustainability indices, including during the 2022/23 financial
year. Sonova’s reporting on its ESG performance is made in accordance with several
global reporting frameworks to enhance transparency and comparability.

ESG ratings & indices

Member of
Dow Jones
Sustainability Indices

Powered by the S&P Global CSA

SNCDP

DISCLOSURE INSIGHT ACTION

Corporate ESG
Performance

RATED BY

ISS ESGD>>

FTSE4Good
Index Series

MSCI
ESG RATINGS N

ccc[ B [ BB [BBB| A AAA

Member of the Dow Jones
Sustainability Indices since 2014;
ranked 2™ out of 268 companies in
the health care equipment and
supplies industry in 2022.

Awarded the second-highest CDP
score of ‘A-"in 2022, placing Sonova
in the top 12% of the medical
equipment and supplies industry.

Rated “Prime” with a score of B in the
2022 ISS ESG Corporate Rating,
placing Sonova in the top 2% of the
health care equipment and supplies
industry.

Included as a constituent company in
the FTSE4Good Index Series since
2014, ranked in the top 10% of the
health care sector.

Rated AA (on a scale of AAA-CCC) in
the 2022 MSCI ESG Ratings
assessment’.

Frameworks and initiatives supported

TCFD|: -

SASB
STANDARDS

Now part of IFRS Foundation

1) The use by Sonova of any MSCI ESG Research LLC or its affiliates (“MSCI”) data, and the
use of MSCI logos, trademarks, service marks or index names herein, do not constitute a
sponsorship, endorsement, recommendation, or promotion of Sonova by MSCI. MSCI
services and data are the property of MSCI or its information providers, and are provided
‘as-is’ and without warranty. MSCI names and logos are trademarks or service marks of

MSCI.

Sonova's ESG Report has been
prepared in accordance with Global
Reporting Initiative (GRI) Standards
since 2012/13.

Sonova has applied the Task Force on
Climate-related Financial Disclosures

(TCFD) framework for climate-related

risk reporting since 2021/22.

Sonova has used the Sustainability
Accounting Standards Board (SASB)
standard for the medical equipment
and supplies industry since 2020/21.

Since 2016, Sonova has been
committed to the UN Global Compact
corporate responsibility initiative and
its principles in the areas of human
rights, labor, environment and anti-
corruption.
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We strive to improve the lives of millions of people with our
hearing solutions. Beyond serving our customers and consumers
across all our business areas, we aspire to create benefits for the
economy, the environment, and society as a whole.

Vision, values and business model

Sonova'’s vision is the foundation of all our activities: We envision a world where
everyone enjoys the delight of hearing and therefore lives a life without limitations. Our
core values are shared throughout the organization. These values drive our daily actions
and foster the corporate culture that defines and unites us as a company across all
brands and regions. Several recent acquisitions— including the Sennheiser Consumer

Division, Alpaca and HYSOUND Group - have given us the opportunity to share our vision

and values with new colleagues around the globe.

+ We care: We care for our employees, customers, and consumers, as well as our
shareholders and society.

+ We drive innovation: We courageously pioneer new ideas and approaches to come
up with impactful innovations, to delight customers and consumers.

+ We strive for excellence: We act with agility. We aim to excel. We are continuously
working on improving products, services, processes, and skills, to realize growth.

- We take accountability: We deliver on our commitments. We take accountability to
provide outcomes in agreed quality and time, always acting with integrity.

+ We build the best team: We team up. We grow talent. We collaborate with people of
diverse backgrounds to win with the best team in the marketplace.

Our commitment to act responsibly and create long-term value for all our stakeholders is
embodied in the Sonova Group Code of Conduct and is deeply rooted in our corporate
vision, values, and culture. Sonova’s business model serves and supports people in need
of hearing services and devices with excellence, innovation, and the use of technology at
its best. Sonova is a global leader in innovative hearing care solutions: from personal
audio devices and wireless communication systems to audiological care services,
hearing aids and cochlear implants. The Group serves an ever-growing consumer base in
more than 100 countries. More information about our four businesses can be found in
the Strategy and businesses section of our Annual Report 2022/23.

211 Sonova Annual Report 2022/23

GRI 2-6



https://report.sonova.com/2023/app/uploads/SON_CoC_ENGLISH_V2019.pdf
https://report.sonova.com/2023/en/vision-values-and-business-model/

[ L T s ' Sonova ESG Report 2022/23

Stakeholder engagement

Sonova strives to keep an open and transparent dialog and seeks
meaningful exchanges with its stakeholders. We actively engage
through a broad range of communication channels to promote
participative and integrated decision-making.

Stakeholder groups

Sonova recognizes the importance of stakeholder engagement in promoting our long-
term success. We regularly interact with our stakeholders to identify their specific
interests in our business activities, products, and services, as well as to obtain valuable
input to aid our decision-making process. We have defined five key groups of
stakeholders:

+ Customers and consumers

+ Employees

+ Shareholders

+ Suppliers

+ Academia and opinion leaders

Further stakeholder groups that are important to Sonova include: the financial
community, media, regulators, insurers, competitors, and industry bodies.

Approach to stakeholder engagement

Customers and consumers

At Sonova, our business model is founded on fostering business-to-business (hearing
care professionals, clinics, retailers) and business-to-consumer (end users, patients)
relationships. To ensure effective communication, Sonova has established specific
channels of engagement tailored to the differing needs.

SDG 17.16

GRI 2-29
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STAKEHOLDER ENGAGEMENT

We greatly value dialog with our business-to-business customers and facilitate this
through our knowledgeable sales representatives, brand tracker surveys, customer
satisfaction surveys, advisory network, knowledge management and sharing, customer
hotline and support, audiology conferences, online customer communities, and
complaint management channels. We provide a broad range of professional training and
courses that address the various specializations in the hearing care industry. We also
organize e-learning seminars, road shows, face-to-face in-clinic training, and provide
marketing materials to help transfer our knowledge and train hearing care specialists.

We engage with end users and patients through satisfaction surveys and communities
such as the Phonak Pediatric Advisory Board. The Phonak Pediatric Advisory Board helps
steer Phonak’s pediatric product development and establish best practice to support the
needs of children with hearing loss. Members of the Pediatric Advisory Board include
parents of children with hearing loss, researchers and professors in pediatric audiology,
and master pediatric clinicians. HearingLikeMe.com is an online community for people
whose lives are affected by hearing loss. For our Consumer Hearing business, the
Explorers Community unites activities such as surveys, customer interviews, and forums
to seek customer feedback and insights that are used for new innovative products. In
addition, the Sennheiser Smart Control app enables customer surveys at the launch of
each product.

Employees

We regularly interact with our employees through e.g. “HearMe,” the annual employee
engagement survey; “Pulse” monthly surveys; and the annual appraisal and development
process. We also interact via townhall meetings and our OneSonova intranet. The annual
employee appraisal meeting is essential for assessing satisfaction, providing feedback,
and defining expectations for both behavior and performance. The annual development
meeting supports each employee’s personal and professional development and helps to
build trustful relationships by providing a platform for open dialog. These exchanges are
often accompanied by quarterly follow-up meetings, and line managers are encouraged
to hold regular one-on-one exchanges with their team members.

Shareholders

Sonova has 28,446 registered shareholders, who together own 61.33% of the total
shares. Shareholders’ interests are represented by the Board of Directors, which sets and
oversees the general direction of Sonova. The Annual Report is published for our
shareholders and other stakeholders, and we hold an Annual General Shareholders’
Meeting, which provides a forum for discussion and debate as well as an opportunity to
vote on compensation for the Management Board and the Board of Directors.

Suppliers

Our relationship with our suppliers is governed by Sonova’s Group Supplier Principles
(SGSP), which are based on a range of international standards, customer requirements,
and industry characteristics. We have a regular exchange with our key suppliers, and we
assess our high ESG risk suppliers using EcoVadis, a global value-chain performance
assessment and monitoring tool. Suppliers and other parties can raise concerns through
our anonymous whistleblowing platform SpeakUp.

Academia and opinion leaders

We collaborate with multiple universities such as the University of Zurich (Switzerland),
the University of Hannover (Germany), the University of Oldenburg (Germany), Vanderbilt
University in Nashville (United States), the University of Melbourne (Australia), the
University of Queensland (Australia), the University of Western Ontario in Waterloo
(Canada), the Swiss Federal Institutes of Technology (ETH) in Zurich and Lausanne,
Switzerland and the University of Manchester (United Kingdom). We foster close
cooperation with these partners by offering support towards diploma theses for Master’s
degree or PhD students. We financially support numerous studies and, when appropriate,

213 Sonova Annual Report 2022/23


https://report.sonova.com/2023/app/uploads/20191001-Sonova-Group-Supplier-Principles.pdf

STAKEHOLDER ENGAGEMENT

participate in the actual work by closely collaborating on research projects. Sonova
experts also actively engage in the scientific community by participating in seminars and
conferences as well as by co-authoring scientific studies in journals.

Financial community

As a publicly listed company on the SIX Swiss exchange, Sonova pursues an open and
active information policy. A governing principle of this policy is to treat all our
stakeholders alike and share information at the same time. We interact extensively with
the financial community at roadshows and conferences as well as through investor
meetings and conference calls. Sonova regularly holds an Investor and Analyst Day:
more than 80 investors attended last year’s event in person at our headquarters in Stafa,
Switzerland and an additional 140 participants joined the live webcast. We also hold
regular exchanges regarding ESG topics with investors and rating agencies.

Media

Sonova initiates and maintains strong relationships with a broad range of media
representatives to ensure transparency, ongoing dialog, and accountability for its
activities. The media relations team works globally with top-tier public interest media,
financial and economic media, the major newswire services, consumer and technology
media, as well as trade and specialist media to ensure fair disclosure of information to
all stakeholders, creating — among other topics — awareness of hearing loss and its
implications, as well as informing on key aspects of Sonova’s business and sustainability
performance. We proactively publish and distribute press releases (including on our
corporate website), organize press conferences, and respond extensively to requests
from journalists on developing stories.

Regulators

Sonova’s products include hearing instruments that qualify as medical devices. This
requires us to adhere to stringent patient safety standards and provide evidence to
support our performance claims. We recognize our responsibility to share our specialist
knowledge in external working groups to help define the regulatory principles that will
ensure high quality standards for both hearing instruments and cochlear implants.

Insurers

Governments and social institutions such as the Veterans Affairs in the United States
and the National Health Service in the United Kingdom, as well as public and private
insurance providers, all contribute to improving access to hearing care. Sonova regularly
participates in various tender processes and offers its products and services to help
insurers receive the best hearing value for their money.

Competitors and industry

At Sonova, we believe that healthy competition breeds innovation and drives us to
constantly improve. We are committed to upholding the principles of fair competition, as
defined in detail in Sonova’s Global Competition Law Policy. This commitment covers all
business practices.
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Material ESG topics

Sonova’s most recent materiality assessment and update of the Sonova materiality GRI 3-1
matrix was conducted in 2019/20. For this, we drew on a number of sources to compile a

broad initial list of ESG topics that could be considered relevant to Sonova’s impact or

could be influential for our stakeholders’ views and decisions. These sources included:

- Global frameworks and standards, such as Global Reporting Initiative (GRI)
Standards; the Sustainability Accounting Standards Board (SASB) industry
standards; and the UN Sustainable Development Goals (SDGs)

Existing and upcoming international, governmental, and industry regulations,
standards, and agreements

Best-practice peer benchmarking and best-in-class-rated reporting practices
Investor, analyst, and proxy advisor reports and feedback

+ Public media reports

+ Customer and employee surveys
In-depth stakeholder interviews

We reviewed the results and consolidated the topics into a list of 21. We defined material
topics using personal interviews and online surveys with key internal and external
stakeholders, through which we ranked the list in terms of three dimensions:

1. Relevance of the topic to the stakeholders: To determine the relevance of each
topic, we first identified internal and external representatives of each stakeholder
group. When selecting the representatives, we took into account a balanced
representation of the different geographical regions and Sonova businesses. The
selected stakeholders then ranked the 21 topics according to their personal
perceptions of importance.

2. Significance of Sonova’s impact on the topic: The significance of Sonova’s impact
on each topic was assessed by external experts with relevant experience in the
respective fields.

3. Strategic relevance to Sonova: The strategic relevance of each topic was assessed
in individual internal interviews, including the Group CEO, the Vice President
Corporate Strategy, and the Senior Director Internal Audit & Risk.

The 2019/20 materiality assessment identified eight ESG topics with the highest GRI 3-2

relevance for Sonova, which are listed below. The stakeholder groups which assigned a
comparatively high relevance to the specific topic are indicated in brackets.

215 Sonova Annual Report 2022/23



MATERIALITY ASSESSMENT

+ Product quality, safety, and reliability (customers and consumers, regulators and
governments, industry and competitors, investors, public)

+ Business ethics and legal compliance (regulators and governments, industry and
competitors, investors)

+ Responsible supply chain (suppliers, industry and competitors, regulators, and
governments)

+ Human rights and labor practices (regulators and governments, industry bodies and
competitors, public)

+ Access to hearing care (customers and consumers, regulators and governments,
employees)

+ Talent development (employees, industry and competitors, investors)

- Diversity and inclusion (employees, regulators and governments, public)

- Data privacy and digital ethics (customers and consumers, public, investors)

The result of the materiality assessment is visualized in the materiality matrix:

Bubble size = strategic revelance

high

Product quality, safety and reliability
Human rights &

labor practices Talent development o
Data privacy & digital ethics /
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Significance of ESG impact

We used the insights of the materiality assessment to prompt further discussions with
key internal and external stakeholders around risks and opportunities. We further
clustered the 21 ESG topics identified in the materiality assessment into the four
strategic areas of IntACT, our ESG strategy. Our ESG Report is organized according to
these areas.

At the end of the 2022/23 financial year, we started to prepare to conduct a new
materiality assessment. The updated assessment will be based on a “double materiality”
concept, examining both financial and impact materiality.

Sonova’s ESG strategy is relevant to the entire Sonova Group, including the upstream and
downstream value chains of our four businesses. Sonova assigns the impact of each
material ESG topic to its appropriate stage or stages in the value-creation process, from
raw materials supply to after-sales refurbishing or recycling. Impacts occurring outside
the organization relate either to upstream activities (under topic headings including:
responsible supply chain; human rights and labor practices; energy and climate) or to
downstream activities, such as the utilization of our products and services (topic
headings including: access to hearing care; product quality, safety and reliability; data
privacy and digital ethics; ethical marketing and sales practices; eco-friendly products).
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ESG strategy and targets

IntACT, Sonova's ESG strategy, defines our sustainability commitments by building on SDG 12.6
four key areas: protecting the planet, serving society, advancing our people, and acting

with integrity. The name IntACT emphasizes the ultimate goal - keeping our planet and

people intact — and underlines the urgency to ACT.

Serving society Advancing our people

1 hearing health care,
eople in under-s
ely with our co

impre

sonova
IntACT

oply the highe:
is to everything

Protecting the planet Acting with integrity

+ Protecting the planet: We drive the transition to a resource-efficient and low-carbon
future of our operations throughout the life cycle of our products and services.

- Serving society: We constantly innovate in hearing health care, improve access for
people in under-served areas, and engage actively with our communities.

+ Advancing our people: We foster our employees’ development, wellbeing, and
engagement in an inclusive work environment that embraces diversity.

+ Acting with integrity: We behave ethically and apply the highest quality and safety
standards to everything we do.
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ESG STRATEGY AND GOVERNANCE

Our sustainability management approach centers around tangible and measurable

targets with firm dates for achievement and regularly measured performance indicators.

In the table below, we list our key targets and progress covering the four areas of our
ESG strategy. More information on performance indicators, targets, policies, processes,
programs, and actions is provided in the corresponding sections of this ESG Report:

Progress on key ESG targets

ESG target ESG topic Progress 2022/23 performance

Protecting the planet

We reduce greenhouse gas emissions relative to revenue by 50% Climate action Achieved -64% CO , e emissions relative to

compared to 2017 by 2022." revenue vs. base year 2017

We aim to reduce scope 1 and 2 greenhouse gas emissions by Climate action On track -63% scope 1 and 2 CO , e emissions

78.3% vs. 2019 by 2032. vs. 2019

We aim to reduce scope 3 greenhouse gas emissions by 32.5% vs.  Climate action On track -18% scope 3 CO , e emissions vs.

2019 by 2032. 2019

We reduce packaging waste by 20% vs. 2019 by 2023. Eco-friendly products Behind 15% packaging increase vs. base
schedule year 2019

Serving society

We increase unit sales of hearing instruments in low- and middle- Access to hearingcare  On track 48.5% increase of HI sold vs. base

income countries by 50% vs. 2018/19 by 2023/24. year 2018/19

We train and certify 250 hearing care professionals (HCPs) in low-  Access to hearing care  Achieved 270 HCPs trained and certified in

and middle-income countries through the Swiss International 2021/22 and 2022/23

Hearing Academy (SIHA) 12-month HCP program by 2022/23.

We increase lives impacted by the Hear the World Foundation Access to hearing care  Achieved 27% increase of fitted devices in

(HTWF) by 10% year-over-year — focusing on children with hearing 2022/23 (2,880 fitted devices vs.

loss in low- and middle-income countries. 2,260 in previous year)

Advancing our people

We achieve the employee engagement rate level of high performing Employee engagement  Not 82% employee engagement rate vs.

companies by 2022/23. achieved 88% benchmark in 2022/23

We aim for >95% of employees to have a development plan by Talent development Achieved 97.4% employees with development

2022/23.2 planin 2022/23

We strive for 40% women in key positions by 2025/26. Diversity and inclusion Behind 34.5% women in key positions in
schedule 2022/23 vs. previous year 35.2%

We aim to implement an enhanced global employee health & Employee wellbeing Achieved Health & wellbeing program

wellbeing program by 2022/23. implemented

Acting with integrity

We improve the product reliability rate >20% year-over-year for Product quality, safety Not HI reliability rate declined by 2%

hearing instruments (HI). ® and reliability achieved

We improve the product reliability rate >20% year-over-year for Product quality, safety Achieved Cl reliability rate improved by 27%

cochlear implants (CI). * and reliability

We implement human rights due diligence (HRDD) aligned with Human rights and labor  Achieved HRDD framework launched, Human

international frameworks and train all relevant employees by practices Rights Policy published, employees

2022/23. trained

We achieve an annual on-time employee Code of Conduct training ~ Business ethics and Not 93.8% on-time completion of annual

completion rate of >95%. legal compliance achieved Code of Conduct training

We aim to conduct assessments of >90% of direct material Responsible supply On track 78% of identified potential high ESG

suppliers with potential high ESG risk by 2023/24. chain risk suppliers assessed

1) Scope 1 and 2 and air-travel related scope 3 emissions.

2) Excluding employees on leave, external temporary workers, interns and employees in production/assembly for whom other skill-related growth paths are

established.

3) The HI product reliability rate includes Receiver-In-Canal (RIC), Custom In-The-Ear (ITE) and Behind-The-Ear (BTE) hearing instruments.
4y The Cl product reliability includes Naida pediatric and adult processors/externals.
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ESG STRATEGY AND GOVERNANCE

Key ESG targets as of 2023/24

ESG target

ESG topic

Protecting the planet

We aim to reduce scope 1 and 2 greenhouse gas emissions by 78.3% vs. 2019 by 2032.

Climate action

We aim to reduce scope 3 greenhouse gas emissions by 32.5% vs. 2019 by 2032.

Climate action

We reduce energy consumption per FTE by -10% by 2027 vs. 2022.

Climate action

We reduce packaging waste by 20% vs. 2019 by 2023.

Eco-friendly products

We reduce operational waste per FTE by -5% by 2027 vs. 2022.

Waste

We reduce water withdrawal per FTE by -5% by 2027 vs. 2022.

Water

Serving society

We increase unit sales of HI in low- and middle-income countries by +50% by 2023/24 vs. 2018/19.

Access to hearing care

We increase lives impacted by the Hear the World Foundation (HTWF) by 10% year-over-year.

Access to hearing care

Advancing our people

We increase the share of women in senior management to 35% by 2028/29.

Diversity and inclusion

We increase the share of women in middle management to 50% by 2028/29.

Diversity and inclusion

We aim to maintain or improve our annual employee engagement score year-over-year.

Employee engagement

We aim to train >1,000 line managers on “Mental Health First Aid Conversations for Managers” by 2024/25.

Employee wellbeing

Acting with integrity

We improve product reliability rate by >20% year-over-year for HI.

Product quality, safety and reliability

We improve product reliability rate by >20% year-over-year for Cl (externals).

Product quality, safety and reliability

We conduct at least one human rights impact assessment per year.

Human rights and labor practices

We achieve an annual on-time employee Code of Conduct training completion rate of >95%.

Business ethics and legal
compliance

We aim to conduct assessments of >90% of direct material suppliers with potential high ESG risk by 2023/24.

Responsible supply chain

ESG governance

Sonova has a defined governance structure to manage, improve, and report on our ESG
performance. The ESG governance structure involves our highest governance body - the
Board of Directors —, the Management Board and ESG Council, the Corporate
Sustainability team, ESG topic owners and experts at Group level, as well as local Group
company representatives.

Board of Directors

Audit Committee Nomination and Compensation Committee

Management Board

ESG Council

Corporate Sustainability team

ESG topic owners/experts at Group level Local Group company representatives
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ESG STRATEGY AND GOVERNANCE

The Board of Directors bears the overarching responsibility for Sonova's strategic
direction — which includes the ESG strategy, key targets, and performance. The Board of
Directors is also responsible for the approval of critical business policies, such as the
Code of Conduct and the Human Rights Policy; as of the 2021/22 financial year, it also
reviews and approves the annual ESG Report. The Board of Directors receives a monthly
ESG update from the CEO, and ESG topics were on the agenda and discussed at most of
the regular Board of Directors and committee meetings during 2022/23. Critical ESG
topics of specific relevance during the 2022/23 financial year were for example
greenhouse gas emissions reduction progress and target setting in line with the Science
Based Targets initiative, diversity and inclusion, human rights, ESG reporting and
assurance, as well as regulatory developments.

The two sub-committees of the Board of Directors — Audit Committee and Nomination
and Compensation Committee — have specific responsibilities related to ESG. The Audit
Committee reviews the performance and effectiveness of external and internal audit,
which includes the external limited assurance of the ESG Report. The Audit Committee is
informed quarterly about critical concerns raised via SpeakUp, our internal and external
anonymous whistleblowing platform. The Nomination and Compensation Committee
considers ESG capabilities as part of the process for selecting potential Board
candidates, and also reviews and approves ESG related targets in the compensation for
Management Board members. Sonova ensures that newly elected members of the Board
of Directors are given appropriate introduction and orientation and that the members
receive continuing training about their responsibilities.

The Management Board is responsible for oversight of Sonova’s ESG activities across all
material ESG topics; and individual responsibilities per ESG topic are assigned to
respective members of the Management Board. Progress on various ESG topics and
target is regularly reviewed and discussed at Management Board meetings. ESG targets
have been an integrated element of each member’s variable cash compensation (VCC)
since the 2020/21 financial year. ESG performance objectives represent 10% of the
overall VCC for each Management Board member: in general, 5% is allocated to two
objectives that are consistent for all Management Board members, and 5% to one to
three individual objectives for each member. The performance objectives that must be
met to achieve the target VCC are mutually agreed upon at the beginning of the financial
year.

The ESG Council consists of the Sonova Group CEO, CFO, GVP Operations, GVP Human
Resources Management & Communications, Group General Counsel & Compliance
Officer, and the Director Corporate Sustainability. The ESG Council met on a quarterly
basis during 2022/23; it reviewed the monthly development and implementation of the
Group’s ESG strategy, including its commitments and targets, and monitored progress on
ESG key performance indicators and initiatives, defining measures and assigning
responsibility for actions. In addition to the quarterly meetings, the ESG Council
members received frequent updates on key ESG targets and performance development.

Sonova’s Corporate Sustainability team, led by the Director Corporate Sustainability,
provides expertise to the Management Board on relevant ESG topics, implements and
further develops the ESG strategy and initiatives across Sonova, monitors

progress, prepares quarterly ESG Council meetings, regularly engages with relevant
internal and external stakeholders, and closely collaborates with ESG topic owners and
functional/business experts at Group level, as well as local Group company
representatives. These local representatives report data on ESG progress and
performance to the Corporate Sustainability team and drive relevant ESG initiatives
locally within a specified country or region.
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Protecting the-planet

We drive the transition to a resource-efficient and low-carbon SDG12.2

future of our operations throughout the life cycle of our products
and services.

Sonova has made an explicit commitment to protecting the planet by pursuing
environmentally friendly practices throughout the whole life cycle of products and
services and across all business activities. We set the priorities and provide the
resources needed to reduce our environmental impact through responsible and efficient
management of our buildings and infrastructure, processes, products, and services.
Since 2021/2022, our commitment has been reflected in Sonova’s revised Corporate
Environmental Policy, which has become effective as of April 1, 2022 and substantiates
our dedication to environmentally proactive behavior and defines the company’s
environmental management organization and responsibilities. As in previous years, no
fines or non-monetary sanctions were levied against Sonova in 2022/23 for non-
compliance with environmental laws or regulations.

Among other tools, we use environmental management systems (EMS) to ensure that GRI 3-3
environmental considerations are taken into account when designing, manufacturing,

and servicing products. Key manufacturing and distribution centers for our Hearing

Instruments and Cochlear Implants business have 1ISO 14001 certified EMS:

+ Sonova AG and Advanced Bionics AG (Stafa, Switzerland)

+ Sonova Communications AG (Murten, Switzerland)

+ Sonova Operations Center Vietnam Co., Ltd. (Binh Duong, Vietnam)

+ Sonova Hearing (Suzhou) Co., Ltd. (Suzhou, China)

+ Sonova USA Inc. manufacturing and distribution centers (Warrenville/Aurora, USA)
- Advanced Bionics LLC (Valencia, United States)

For non-manufacturing sites, Sonova has adapted the environmental management
systems to ensure that environmental factors are integrated into decision-making and
that environmental performance continues to improve.

This “Protecting the planet” chapter comprises the following sections:

+ Climate action
+ Climate-related risks and opportunities (TCFD)
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PROTECTING THE PLANET

+ Eco-friendly products

+ Waste

+ Water

+ Biodiversity

+ Environmental reporting and system boundaries

Climate action

At Sonova, we acknowledge our responsibility to combat climate change. We recognize
that a science-based approach and equitable transition to a zero-carbon economy are
essential: for the planet, for the wellbeing of our employees and value chain partners, and
for the continued success of our business. Our climate strategy addresses both
mitigation of the causes of climate change and resilience to its effects, combining
effective near-term actions to secure important long-term results.

Strategy and action plan

In 2022, we announced our commitment to the Science Based Targets initiative (SBTi)
and submitted our near-term science-based targets. Our commitment is to reduce our
combined absolute scope 1 and 2 greenhouse gas (GHG) emissions by 78.3% and 32.5%
in scope 3 by 2032 compared to 2019, thereby aligning with the 1.5°C scenario for scope
1 and 2, and with the “well below 2°C” scenario for scope 3. These targets are currently
under validation by the SBTi and are expected to be approved in the first half of the
2023/24 financial year. Sonova'’s climate strategy defines our overall approach to
reducing GHG emissions through actions of four types:

+ Measure emissions and continuously improve the data quality.

» Avoid emissions by progressively adopting low-impact solutions.
- Replace energy sources with renewable ones.

- Engage and collaborate with value chain actors to drive actions.

Sonova'’s action plan to address scope 1 and 2 emissions includes key measures such as
further adopting energy efficient practices in our buildings, conducting energy studies
across key sites, increasing the share of low-emissions vehicles in our company car fleet,
and further incentivizing the use of renewable energy for electricity, vehicles, and heating
wherever possible. We developed site-specific action plans for key locations. Sonova'’s
action plan for scope 3 emissions focuses on purchased goods and services, transport
and distribution, and business travel. These categories make up over 80% of Sonova’s
total scope 3 emissions across our value chain. Stakeholder engagement is key to drive
emissions reductions, and we plan to work closely together with our suppliers toward a
shared goal of a less impactful supply chain. Further priority tasks for the 2023/24
financial year are optimization of shipments, an increased shift from air to sea freight,
and further development of internal travel policies.

greenhouse gas emissions in 2023.

GEERS environmental sustainability forum

In June 2022, approximately 20 GEERS employees ran a two-day brainstorming event
in Dortmund, Germany to identify ways in which the German Audiological Care
business could reduce climate impact and increase resource efficiency. They came
up with suggestions that conserve energy, reduce packaging waste, and decrease
paper consumption and marketing materials by digitalizing processes across the
store network. The implementation of some of these actions began in October 2022
and is expected to generate noticeable reductions in energy consumption and related

GRI 3-3
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Energy

The total energy consumption of the Sonova Group in 2022 was 121,178 MWh. 51% was
electricity consumption (for buildings and vehicles), 31% was for heating (using fuel oil,
natural gas, biogas, and district heating), and 18% represented vehicle fuel (diesel,
gasoline, liquefied petroleum gas, ethanol). Our Audiological Care business (AC)
represented 56% of Sonova’s overall energy consumption, while shared business
functions (e.g. headquarters, operation and repair centers, and other Group companies
that perform tasks for multiple business units) and the Hearing Instrument business (HI)
accounted for 17% each. Smaller proportions, 8% and 3% respectively, were attributable
to the Cochlear Implants business (Cl) and Consumer Hearing business. Total energy
consumption increased by 21% in 2022 compared to 2021, with electricity consumption
up 18% compared to 2021, heating consumption up 25%, and vehicle fuels consumption
up 21%. The overall energy consumption increase was mainly driven by the addition of
Alpaca stores and the Consumer Hearing business, which were included in our
environmental data for the first time in 2022, as well as the opening of new Audiological
Care clinics and increased mileage of our corporate car fleet.

Our Audiological Care business consumed the most electricity, together with shared
business functions, mainly due to the large building footprint of the clinics network,
along with shared business functions’ corporate buildings and operation centers. The
increase in electricity consumption mostly stems from the addition of Alpaca and the
Consumer Hearing business. Over 80% of heating energy consumption can be attributed
to the Audiological Care business. This is due to the larger presence in Europe and
Northern America, where cold winters make heating more necessary. The increase
compared to the previous year is largely driven by the addition of Alpaca stores and the
opening of new Audiological Care clinics. All the other business units and shared
functions recorded a reduction in heating energy consumption, due to a comparatively
warm winter and a series of efficiency measures. For example, in our corporate
headquarters in Stafa, Switzerland, heating energy use was reduced by 20% compared to
2021 by setting thermostats to slightly lower temperatures. The Hearing Instruments
business accounts for 50% of the vehicle fuel consumption, followed by Audiological
Care (41%). The Hearing Instruments business saw a 43% increase in vehicle fuel
consumption compared to the previous year, mainly due to the increased mileage driven
as sales representatives increased the number of customer visits. Shared business
functions reduced their use of fuels by 58% compared to 2021, due to the change from
diesel shuttle buses to new electric ones at our operation center in Suzhou, China.

Energy consumption
v Data externally assured (limited assurance)
MWh

GRI 3-3, GRI 302-1

SDG 7.3

2022

Total energy consumption '

121,178

1) Includes energy consumption onsite (scope 1-2) and outside (scope 3, category 8) to maintain reporting boundaries as per previous years reporting. Energy
consumption within scope 1-2 represents 97% of total energy consumption, and energy within scope 3 — cat. 8 represents 3% of total energy consumption for all
reported years. Total energy consumption includes vehicle fuels, heating and electricity. Cooling and steam consumption are not included as not relevant.

2) 2021 value does not include Consumer Hearing business and Alpaca; value restated for methodological improvements: extrapolation factors adjusted to adapt to

most recent information available from Group companies, resulting in 2021 value increasing by <1%.

3) 2020 value does not include Consumer Hearing business and Alpaca; value restated for methodological improvements: extrapolation factors adjusted to adapt to

most recent information available from Group companies, resulting in 2020 value increasing by 3%.
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Energy consumption by business

MWh
2022 2021 % 2020 >
Vehicle Vehicle Vehicle

Fuels * Heating®  Electricity Fuels ° Heating ’ Electricity Fuels ® Heating ° Electricity
Total ' 21,915 37,687 61,576 18,055° 30,245° 52,1473 19,522 31,516° 53,1243
Hearing
Instruments
business 10,860 1,993 7,408 7,603 2,194 8,260 8,975 2,424 9,073
Cochlear Implants
business 1,315 1,527 6,590 1114 1,672 6,944 947 1,640 6,887
Consumer Hearing
business 359 615 2,168 n/a n/a n/a n/a n/a n/a
Audiological Care
business 9,090 30,621 28,296 8,646 22,908 20,884 8,362 24,294 21,361
Shared business
functions ' 291 2,932 17,114 693 3471 16,059 1,238 3,156 15,802

1) Includes energy consumption onsite (scope 1-2) and outside (scope 3, category 8) to maintain reporting boundaries as per previous years reporting. Energy
consumption within scope 1-2 represents 97% of total energy consumption, and energy within scope 3 - cat. 8 represents 3% of total energy consumption for all
reported years. Total energy consumption includes vehicle fuels, heating and electricity. Cooling and steam consumption are not included as not relevant. Rounding
effect might impact totals in table when cut-off rounding applies. Includes extrapolation where only partial data is available. Breakdown by Business based on FTEs.

2) 2020 and 2021 total energy consumption values restated for methodological improvements: extrapolation factors adjusted to adapt to most recent information
available from Group companies. 2021 total energy consumption increased by <1%; 2020 total energy consumption increased by 3%.

3) 2021 and 2020 values do not include Consumer Hearing business or Alpaca.

4 2022 vehicle fuels consumption sources: 61% gasoline, 38% diesel, 1% liquefied propane gas, <1% ethanol.

5) 2022 heating consumption sources: 83% natural gas (79% within scope 1, 4% within scope 3 - cat. 8), 11% district heating (scope 2), 4% biogas (scope 1), 1% Fuel
oil (scope 1).

6) 2021 vehicle fuels consumption sources: 70% diesel, 29% gasoline, 1% liquified propane gas, <1% ethanol.

7) 2021 heating consumption sources: 78% natural gas (72% within scope 1, 6% within scope 3 - cat. 8), 14% district heating (scope 2), 6% biogas (scope 1), 2% fuel
oil (scope 1).

g) 2020 vehicle fuels consumption sources: 55% diesel, 44% gasoline, 1% liquefied propane gas.

9) 2020 heating consumption sources: 90% natural gas (85% within scope 1, 5% within scope 3 - Cat. 8), 8% district heating (scope 2), 2% fuel oil (scope 1).

10) Shared business functions consist of headquarters, operation and repair centers, and other Group companies that perform tasks for multiple business units.

Sonova's energy intensity (energy consumption relative to revenues) increased by 8% in GRI302-3
2022 compared to 2021, but remained 19% lower than 2020. The main reason for the

lower increase in energy intensity compared to absolute energy consumption is the lower

energy intensity of the newly added Consumer Hearing business compared to the other

Sonova businesses, as it has a relatively small vehicle fleet and most of the

manufacturing activities are executed by third parties.

Energy intensity
v Data externally assured (limited assurance)
MWh relative to million CHF revenue

2022 2021° 2020
Total energy consumption ** 121,178 100,447 104,162
Revenues * 3,738 3,364 2,602
Energy intensity ° 32.4 29.9° 40.0°

1) 2020 and 2021 figures do not include Consumer Hearing business or Alpaca.

2) 2020 and 2021 total energy consumption values adjusted for methodological improvements: extrapolation factors adjusted to adapt to most recent information
available from Group companies. 2021 value increased by <1%; 2020 value increased by 3% (+2,777 MWh).

3) Includes energy consumption onsite (scope 1-2) and outside (scope 3, category 8) to maintain reporting boundaries as per previous years reporting. Energy
consumption within scope 1-2 represents 97% of total energy consumption, and energy within scope 3 - cat. 8 represents 3% of total energy consumption for all
reported years. Total energy consumption includes vehicle fuels, heating and electricity. Cooling and steam consumption are not included as not relevant.

4 Revenues provided for financial year.

5)  Energy intensity figures restated to reflect adjustments in total energy consumption: 2021 value increased by <1%; 2020 value increased by 3% (+1.0).
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As part of our continuous improvement approach, we are committed to reducing our
energy consumption. We have therefore set the new target to reduce Sonova’s energy
consumption per employee by 10% from 2022 levels by the end of 2027. The 2022
baseline value is 7.1 MWh/FTE; the target value is therefore 6.4 MWh/FTE.

Energy consumption reduction target:
We aim to reduce our energy consumption per employee by 10% by 2027 vs. 2022.

Sonova's overall share of renewable energy remained essentially stable at 51% in 2022 SDG 7.2, SDG 9.4
(52% in 2021). Sonova is committed to sustained efforts to increase the share of
renewable energy in the total energy consumption. Sonova uses 100% electricity from
renewable sources. We follow a three-fold approach to achieve this. Firstly, we invest in
onsite electricity generation. In 2022, onsite-produced solar electricity consumption more
than doubled (1,603 MWh in 2022 compared to 786 MWh in 2021), mainly due to new
installations in our operation center in Vietnam and at our headquarters in Switzerland.
Secondly, Group companies where onsite generation is not yet feasible are prompted to
locally source certified renewable electricity. Lastly, for all those Group companies where
renewable energy is not yet used or available, Sonova purchases unbundled Energy
Attribute Certificates (EACs).

Energy mix
v Data externally assured (limited assurance)
MWh

2022 2021° 2020
Total energy consumption ** 121,178 100,447 ' 104,162
Non-renewable energy consumption * 59,813 48,108 84,964 "
Renewable energy consumption ° 61,365 52,340 19,198
Share of renewable energy ° 51% 52%" 18% "

1) 2020 and 2021 figures do not include Consumer Hearing business or Alpaca.

2) Includes energy consumption onsite (scope 1-2) and outside (scope 3, category 8) to maintain reporting boundaries as per previous years reporting. Energy
consumption within scope 1-2 represents 97% of total energy consumption, and energy within scope 3 - cat. 8 represents 3% of total energy consumption for all
reported years. Total energy consumption includes vehicle fuels, heating and electricity. Cooling and steam consumption are not included as not relevant.

3) 2020 and 2021 total energy consumption values adjusted for methodological improvements: extrapolation factors adjusted to adapt to most recent information

available from Group companies. 2021 value increased by <1%; 2020 value increased 3% (+2,777 MWh).

4 2020 and 2021 values restated due to adjustments as per 2). 2021 value increased by 4% (+1,751 MWh); 2020 value increased by 3% (+2,777 MWh).

5y 2021 value restated due to adjustments as per 2). 2021 value decreased by 2% (-1,338 MWh).
6) 2021 and 2020 values restated to reflect adjustments as per 4) and 5). 2021 value decreased by 2%, 2020 value decreased by 1%.

Greenhouse gas (GHG) emissions

We continued to make progress during the 2022/23 financial year on our journey towards GRI 305-1, GRI 305-2, GRI 305-3, GRI

decarbonization of our operations and value chain. We surpassed our five-year target of 305-4
a 50% reduction in GHG emissions intensity from 2017 levels, which focused on scope 1,
scope 2, and scope 3 air travel emissions. At the end of 2022, our GHG emission

intensity stood at 6.7 tons of CO_e per million CHF revenues, compared with 18.6 in 2017, TCFD-MET-a, TCFD-MET-b, TCFD-MET-c

a 64% decrease. The main reason for this achievement is the switch to 100% renewable
electricity in our operations.

As 2019 is the base year for our science-based scope 1-3 emissions reduction targets
(currently pending validation), we recalculated our GHG emissions back to 2019,
integrating the Consumer Hearing business and Alpaca data into the Sonova Group GHG
accounting from 2019 - 2022. 2019 was selected as a base year as 2020 and 2021
scope 1-3 emissions were impacted by the Covid-19 pandemic. We also implemented
various data quality and methodological improvements. As a consequence, our total
2022 scope 1-3 emissions amounted to 278,802 tons CO,e, a decrease of 8% from 2021.
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Overall, total emissions dropped by 22% compared to 2019. Compared to 2019, scope 1
emissions in 2022 declined by 10%, scope 2 emissions by 96%, and scope 3 emissions
by 18%. Over 95% of our emissions are scope 3 emissions across Sonova'’s value chain.

Total GHG emissions 2019 - 2022

358,286
350000 0%
301,577 -10%
300000 270,501 278,802
20%
250000 -30%
wN
o -40%
© 200000 40%
2 -50%
°
£ 150000 -60%
€
100000 “70%
-80%
50000
2019 2020 2021 2022
I Scope 1 [ Scope 2 Scope 3 === Change vs. 2019
GHG emissions — Scope 1-3'
v Data externally assured (limited assurance)
tCO,e
2022 2021°* 2020° 2019*
Scope 1-3 278,802 301,577 270,501 358,286
Scope 1-2 12,467 13,137 27,298 33,369
Scope 1 °¢ 11,729 10,159 11,429 12,999
Scope 2’ 739 2,977 15,869 20,370
Scope 3° 266,335 288,440 243,203 324,916

2)

3)

4)

5)

6)

7)
8)

Includes Consumer Hearing business and Alpaca for all years.

2021 values restated: scope 1 decreased by 1% (-132 t CO2e), of which 848 t CO2e derived from acquisitions and -980 t CO2e from methodological improvements;
scope 2 increased by >1000% (+2,746 t CO2e), of which 2,110 t CO2e derived from acquisitions and 635 from methodological improvements; scope 3 increased by
94% (139,526 t CO2e), of which 100,719 t CO2e derived from acquisitions and 38,807 t CO2e from methodological improvements.

2020 values restated: scope 1 increased by 3% (+343 t CO2e), of which 806 t CO2e derived from acquisitions and -463 t CO2e from methodological improvements.
scope 2 increased by 15% (+2,049 t CO2e), of which 1,919 t CO2e derived from acquisitions and 130 t CO2e from methodological improvements. scope 3 increased
by 104% (+123,789 t CO2e), of which 93,793 t CO2e derived from acquisitions and 29,996 t CO2e from methodological improvements.

2019 values restated: scope 1 decreased by <1%; scope 2 increased by 13% (+2,326 t CO2e), of which 2,153 t CO2e derived from acquisitions and 173 t CO2e from
methodological improvements; scope 3 increased by 106% (+166,946 t CO2e), of which 119,979 t CO2e derived from acquisitions and 46,967 t CO2e from
methodological improvements.

Methodological improvements implemented for 2021, 2020 and 2019 figures include: heating consumption figures review, heating sources re-mapping, and
extrapolation factors enhancement.

Outside-of-scope CO2 emissions from biogenic sources (biogas consumption) amounted to 296 tons CO2 in 2022, 367 t CO2 in 2021, and 0t CO2 in 2020 & 2019.
Methodological improvements implemented for 2021, 2020 and 2019 figures include: review of district heating usage.

For details about methodological improvements applied to scope 3 categories please refer to the specific scope 3 table.

In the table below, you find scope 1-3 emissions data for 2021 and 2020 that do not
include the emissions from the Consumer Hearing business and Alpaca. The integration
in 2022 is the main reason for the substantial increase of over 40% in scope 1-3
emissions compared to the prior year. The Consumer Hearing business is also more
emission intensive than Sonova’s other businesses: high sales volumes of products that
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are significantly heavier than e.g. hearing instruments. Due to the addition of the
Consumer Hearing business and Alpaca, the overall Sonova Group scope 1-3 emissions
intensity increased from 58.8 to 74.6 tons CO,e per million CHF revenues in 2022.

GHG emission intensity
v Data externally assured (limited assurance)
t CO, e relative to million CHF revenue

2022 2021° 2020
Revenues * 3,738 3,364 2,602"
Total scope 1-2 GHG emissions * 12,467 10,178 24,573
Scope 1-2 GHG emission intensity 3.3 3.0° 9.4’
Total scope 1-3 GHG emissions * 278,802 197,899 173,983
Scope 1-3 GHG emission intensity 74.6 58.8" 66.9"

1) 2020 and 2021 figures do not include Consumer Hearing business or Alpaca.
2) Revenues provided for financial year.

3) 2020 and 2021 figures restated. 2021 figure decreased by 3% (-345 t CO2e) and 2020 figure decreased by 1% (-333 t CO2e) due to methodological improvements

mainly linked to the inclusion of increasing number of Group companies using district heating.

4 2020 and 2021 figures restated. 2021 figure increased by 24% (+38,463 t CO2e) and 2020 figure increased by 21% (+29,663 t CO2e) due to methodological

improvements encompassing mainly the inclusion of more spent-based data in category 1.

Scope 1 and 2 GHG emissions

Scope 1 emissions are direct CO,e emissions related to company vehicles, stationary
combustion (e.g. heating), and fugitive emissions (e.g. from refrigerants), while scope 2
emissions relate to indirect GHG emissions (e.g. from electricity consumption and
district heating). Sonova Group’s absolute CO,e footprint of scope 1 and 2 emissions for
2022 decreased by 5% compared to the previous year.

In 2022, overall scope 1 GHG emissions increased by 15%, or 1,569 tons CO,e, compared
to 2021, originating from a rise in emissions from both heating of buildings (+17%) and
the corporate car fleet (+16%). The increase in heating mostly stems from the opening of
new Audiological Care clinics. We also implemented various energy conservation
actions, including lower temperatures and activities to drive behavioral change of
employees at audiological care clinics. The higher emissions from Sonova’s owned and
leased corporate vehicle fleet were mostly due to increased mileage. Our global car
policy limits the CO,e per km emitted to 95 grams for newly purchased or leased cars.
Hybrid and electric vehicles now constitute more than 20% of Sonova’s car fleet,
compared with less than 8% last year.

In scope 2, our GHG emissions declined by 75%, or 2,238 tons CO,e, from 2021. We
further increased our onsite generation of renewable electricity in Vietnam and
Switzerland, switched various local electricity contracts to 100% renewable sources, and

sourced the remaining electricity through unbundled Energy Attribute Certificates (EACs).

Since 2022, we also source renewable electricity for our global vehicle fleet. The
remaining 739 tons CO,e emissions in our scope 2 derive from the use of district heating
mainly in northern European countries.

Sonova's own operations (scope 1 and 2) have been carbon-neutral since 2021. In 2022,
Sonova offset its remaining scope 1 and 2 emissions of 12,467 tons CO,e through three
projects: hydro power in China, solar power in Vietnam, and forest protection in the
Brazilian Amazon. All three projects are either verified by the Gold Standard or VCS
(Verified Carbon Standard), two of the world’s most widely used verifying bodies for
carbon credits.
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We continue to develop local carbon footprint reduction measures to improve energy
efficiency in our infrastructure and production processes. Examples include identifying
heat leakage, consolidating facilities, installing charging stations for electric vehicles,
and further improvements in building automation to optimize electricity use in heating,
ventilation, and air conditioning.

Scope 1 and 2 GHG emissions'

tCO,e
2022 2021° 2020°

Scope 1-2 Scope 1 Scope 2  Scope 1-2 Scope 1 Scope 2  Scope 1-2 Scope 1 Scope 2
Total 12,467 11,728 739 13,136 10,159 2,977 27,298 11,429 15,869
Hearing Instruments
business 3,047 3,025 22 2,417 2,383 34 4,670 2,718 1,952
Cochlear Implants
business 657 651 5 649 644 5 2,268 587 1,681
Consumer Hearing
business 210 207 4 1,199 261 938 1,079 271 808
Audiological Care
business 8,131 7,512 618 8,169 6,393 1,776 17,114 6,854 10,260
Shared business
functions * 422 332 90 703 478 225 2,167 999 1,168

1) Includes Consumer Hearing business and Alpaca for all years. Rounding effect might impact totals in table when cut-off rounding applies. Breakdown by Business

Unit based on FTE numbers.

2) 2021 values restated: scope 1 decreased by 1% (-132 t CO2e), of which 848 t CO2e derived from acquisitions and -980 t CO2e from methodological improvements;
scope 2 increased by >1000% (+2,746 t CO2e), of which 2,110 t CO2e derived from acquisitions and 635 from methodological improvements.

3) 2020 values restated: scope 1 increased by 3% (+343 t CO2e), of which 806 t CO2e derived from acquisitions and -463 t CO2e from methodological improvements.
scope 2 increased by 15% (+2,049 t CO2e), of which 1,919 t CO2e derived from acquisitions and 130 t CO2e from methodological improvements.

4 Shared business functions consist of headquarters, operation and repair centers and other Group companies that perform tasks for multiple business units.

Scope 3 GHG emissions

Sustaining a sharp focus on reducing scope 3 emissions is crucial for Sonova, as our
value chain accounts for 96% of our total GHG emissions in 2022. More than 90% of our
total scope 3 GHG emissions derive from the following scope 3 categories: purchased
goods and services, transport and distribution, employee commuting, business travel,
and use of sold products. Of the 15 scope 3 categories defined by the GHG Protocol, 13
are applicable to Sonova. Those not currently applicable are downstream leased assets
and franchises.

Sonova's scope 3 emissions decreased by 22,105 tons CO,e or 8% in 2022 compared to
the previous year, when including the Consumer Hearing business and Alpaca in both
years. This decrease mainly stems from purchased goods and services, use of sold
products, and transportation and distribution.
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Scope 3 GHG emissions'
v Data externally assured (limited assurance)

tCO,e

2022 2021° 2020° 2019*
Scope 3 266,335 288,440 243,203 324,916
Category 1: Purchased goods and services 155,902 175,992 144,160 181,643
Category 2: Capital goods 2,124 2,353 1,352 3,073
Category 3: Fuel- and energy-related activities (not included in scope 1 + 2) 9,055 8,265 6,762 7,609
Categories 4 and 9: Upstream and downstream transportation and distribution 49,987 54,695 44,982 57,232
Category 5: Waste generated in operations 406 500 1,066 1,222
Category 6: Business travel ® 12,232 4,445 6,109 24,021
Category 7: Employee commuting © 21,348 21,136 18,045 26,761
Category 8: Upstream leased assets ’ 873 1177 1,326 1,474
Category 10: Processing of sold products 210 236 200 207
Category 11: Use of sold products 11,581 16,829 16,725 19,024
Category 12: End-of-life of sold products 2,340 2,716 2,383 2,563
Category 15: Investments 276 97 93 87

1) Includes Consumer Hearing business and Alpaca for all years.

2) 2021 values restated: total scope 3 increased by 94% (139,526 t CO2e), of which 100,719 t CO2e derived from acquisitions and 38,807 t CO2e from methodological

improvements.

3) 2020 values restated: total scope 3 increased by 104% (+123,789 t CO2e), of which 93,793 t CO2e derived from acquisitions and 29,996 t CO2e from methodological

improvements.

4 2019 values restated: total scope 3 increased by 106% (+166,946 t CO2e), of which 119,979 t CO2e derived from acquisitions and 46,967 t CO2e from

methodological improvements.

5 Inorder to align with the SBTi's GHG emission boundaries, emissions related to hotel stays were removed for all years.

6 Inorder to align with the SBTi's GHG emission boundaries, work from home emissions were removed for all years.

7) Category 8 is now applicable to Sonova due to the acquisition of our Consumer Hearing business. In addition, the Shop-in-Shop presence from Boots Hearingcare in

the United Kingdom and Ireland has been moved from scope 1 and 2 to scope 3 - category 8.

Category 1: Purchased goods and services

The largest source of Sonova’'s GHG emissions derives from the procurement of direct
and indirect materials and services. In 2022, 59% of scope 3 emissions arose from
purchased goods and services. Compared to 2021, these emissions decreased by 11% in
2022. The majority of the reduction stems from the Consumer Hearing business, where
sales of more CO,e intensive products declined. In the Hearing Instruments business,
these emissions mainly originate from the procurement of electronic components,
accessories, packaging, and batteries. Sonova has started to actively engage with key
suppliers on GHG emission reductions during the 2022/23 financial year, and we are
committed to further extend this engagement. We will also continue to improve the
granularity and availability of data on our direct and indirect materials and services
purchased across our business units.

Category 4 and 9: Transportation and distribution

Categories 4 and 9 include GHG emissions arising from the transport from supplier
facilities to our operation centers, intercompany transportation, and from our distribution
centers to audiological care clinics (owned and third-party) or other customers. Air
freight in product distribution is the main contributor to our GHG emission footprint,
accounting for around 88% of CO,e emissions from transportation and distribution. While
overall shipping volumes (by weight) increased slightly during 2022, Sonova's GHG
emissions from transport and distribution decreased by 9% compared to 2021. In the
Consumer Hearing business, freight transported by air decreased by 30% and was
instead transported by sea. For the Hearing Instruments and Cochlear Implants
businesses, air freight transportation remained unchanged. Sonova remains committed
to switch to lower-polluting modes of transportation where this is feasible. We continue
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to work towards further reductions in packaging weight and volume, and are revisiting
our global distribution network to shift towards more regional sourcing to reduce
transportation distances.

Category 6: Business travel

Air travel accounts for more than 90% of business travel emissions. Compared to 2021,
our GHG emissions from business travel have significantly increased after the easing of
COVID-19 related restrictions. However, business travel emissions still remain 49% below
pre-pandemic levels. In the coming financial year, we will identify systematic measures,
guidelines, and rules for more responsible business travel.

Category 7: Employee commuting

Sonova’s GHG emissions from employee commuting remained stable compared to 2021.
Sonova launched a hybrid working guideline for office-based employees in August 2021,
which was rolled out across the Group in the 2022/23 financial year. Local commuting
options differ greatly from region to region, so localized solutions are essential for
minimizing commuting related GHG emissions. Several Sonova Group companies have
launched mobility programs to promote environmentally friendly commuting. These
include financial incentives for public transport, installment of charging stations for
electric vehicles, or provision of electric shuttle buses.

Category 11: Use of sold products

Almost 80% of emissions in this category stem from the Consumer Hearing business
product portfolio, as audiophile and other headphones and soundbars require more
energy over their life cycle than do hearing aids. The CO,e emissions related to Sonova's
hearing instruments and cochlear implants during their use phase are low, as these
devices generally use little energy. GHG emissions compared to 2021 decreased by 31%,
mostly due to changes in the Sennheiser product portfolio.

Climate-related risks and opportunities
(TCFD)

The implications of a changing climate are far-reaching and complex, posing risks and
opportunities to societies and businesses. These risks and opportunities can be broadly
sorted into two categories:

+ Physical risks from impacts of climate change on the environment: chronic, such as
sea level rise; or acute, such as more frequent and severe weather events. These
risks can lead to significant economic and social impacts, such as property damage
and disruptions to supply chains.

- Transition risks and opportunities: the changes needed to move to a low-carbon
economy (e.g. on legal, policy, market, or technology level), which can have negative
or positive effects on businesses, investors, and governments.

Governance

The Sonova Board of Directors has ultimate oversight and responsibility for climate-
related risks and opportunities. The Board of Directors and its committees receive
updates on climate change topics at most of their regular meetings, and also receive a
monthly written update from the CEO on overall progress in selected ESG topics,
including climate-related matters.

On the Management Board level, responsibility for environmental sustainability is
assigned to the GVP Operations, who monitors progress on a monthly basis. The regional
leads are responsible for implementation of measures. The ESG Council reviews
progress on climate action in the quarterly meetings.

TCFD-GOV-a, TCFD-GOV-b
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Strategy and risk management

Sonova recognizes that an effective climate strategy requires systematic climate change TCFD-STR-a, TCFD-RMA-a

scenario analysis. We initiated this during 2021/22 with a pilot scenario analysis project
across seven countries where Sonova has a larger footprint: Vietnam, United States,

China, Switzerland, Germany, United Kingdom, and Canada. During the 2022/23 financial
year we extended the assessment to include an additional two countries — Australia and

Brazil — and also performed a business impact assessment of one physical and one
transition risk. The analysis comprised two scenarios: a “high-mitigation” below 2°C
scenario, which is relevant to assess risks related to the transition to a low-carbon future,
and a “business as usual” 4°C scenario, which helps to comprehend the physical risks
associated with the intensification of widespread climate hazards. The high-mitigation
scenario covered the short-term horizon (next 5 years) and both scenarios included a
medium-term (2030) and a long-term horizon (2050). We are guided by the following

four-steps approach:

Hotspot analysis

poOd=

1. Screening and prioritization of risks and opportunities

Screening and prioritization of risks and opportunities

Deep-dive analysis of physical risks
Identification of financial impacts

Based on interviews with relevant internal stakeholders in the countries of focus, we
conducted an assessment identifying a broad set of physical and transition risks that
could potentially affect Sonova’s current business and value chain. This extends from
our supply base all the way to our end-consumers. For potential physical risks, we used
the EU Taxonomy'’s classification of climate-related hazards (2021) to generate a list of

seven risks to which Sonova would be most vulnerable.

TCFD - Potential physical risks

Physical risk type

Physical risk identified

Explanation

Acute Heatwaves and extreme Prolonged periods of abnormally hot weather
temperatures

Acute Wildfires a large, destructive fire that spreads quickly over woodland or brush

Acute Extreme cold a spell of cold weather over a wide area

Acute Heavy precipitation & flooding the covering or submerging of normally dry land with a large amount of water
a violent disturbance of the atmosphere with strong winds and usually rain,

Acute Heavy winds & storms lightning, thunder, or snow.

Acute Tropical cyclones a localized, very intense low-pressure wind system, forming over tropical oceans
accompanied by strong rainfall and winds.

Chronic Sea level rise and coastal an increase in the level of the world’s oceans due to the effects of global warming

flooding

Five areas were screened to identify transitional risks and opportunities: policy, litigation,
technology, market, and reputation — all in the context of the transition to a low-carbon
economy. Four key transition risks and two opportunities were identified:

TCFD - Potential transition risks

Transition risk type

Transition risk identified

Explanation

Policy & legal Carbon pricing schemes Carbon pricing schemes for the building sector
Policy & legal Net zero retrofit requirements Net zero retrofit requirements for commercial buildings (incl. rented facilities)
Lack of stringent policies to constrain suppliers to use low-carbon energy sources,
Policy Scope 3 reductions thereby putting our scope 3 target potentially at risk
Potential cost increases for air travel resulting from carbon schemes and more
Policy Increase in airfares stringent policy requirements
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TCFD - Potential transition opportunities

Transition opportunity

type Transition opportunity identified Explanation
Market Energy savings due to net zero Energy savings due to net zero retrofits and consumption of energy from low-
retrofits carbon sources
Market Electrification of transport sector ~ Cost savings due to the electrification of transportation sector as fuel costs
increase

2. Hotspot analysis

For the physical risks, a literature review was conducted on the latest climate-science
and relevant climate policies on a country-by-country base. This hotspot analysis gave us
insights on the expected conditions and change of underlying risks and opportunities in
the medium-term (2030) and long-term (2050) compared to the baseline period' for each
country considered. The expected change compared to the baseline period risks were
classified as follows:

TCFD - Risk classification

Risk classification Projected change (vs. baseline)

Not relevant deemed as not relevant during the prioritization phase
Low below 10%

Moderate 10-20%

High 20-30%

Very high above 30%

1) The baseline period 1976 — 2005 was derived from the Coupled Model Intercomparison Project Phase 5 (CMIP5) data set. Where the supporting literature used
different baselines or different future timeframes, we adjusted the baselines and/or the relative change accordingly.

The assessment results of nine countries showed that the physical hazards in the long-
term (2050) represent a higher risk than in the medium-term (2030). The table below
therefore highlights the long-term identified changes (2050 vs. baseline).

TCFD - Hotspot analysis of physical risks (2050 scenario)

Sea level

Heatwaves Heavy rise and

and extreme precipitation Heavy wind  Tropical coastal
Country temperatures Wildfires Extreme cold & flooding and storms  cyclones flooding
Vietnam Not relevant ~ Notrelevant  Notrelevant  Very high Not relevant  Low Very high
United States Very high Very high Low Not relevant  High Not relevant  Not relevant
China Not relevant ~ Notrelevant  Notrelevant  High Low Low Not relevant
Switzerland Very high Not relevant  Low Not relevant  Low Not relevant  Not relevant
Germany Very high Not relevant  Low Not relevant  Low Not relevant  Not relevant
United Kingdom Very high Not relevant  Low Not relevant  Low Not relevant  Not relevant
Canada Very high Not relevant  Low Notrelevant  Notrelevant  Notrelevant  Not relevant
Australia Not relevant  High Not relevant ~ Moderate Not relevant  High High
Brazil Not relevant ~ Notrelevant  Notrelevant ~ Moderate Not relevant  Notrelevant  High

On the transition risks and opportunities, we determined their likelihood of materializing
and affecting Sonova in the short-term (2025), medium-term (2030) and long-term
(2050). The scenarios considered in this analysis are: the International Energy Agency'’s
(IEA) Stated Policies Scenario (STEPS), which projects a temperature increase of
approximately 3°C by 2100 based on the current GHG emissions growth rate, and the
Sustainable Development Scenario (SDS) that predicts global warming to be 1.75°C as
strong international policy supports the transition to a low-carbon economy. In addition,
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national scenarios, policies and long-term strategies were reviewed for each of the
assessed countries. The risks and opportunities were assigned a qualitative rating based
on Sonova's footprint within the respective jurisdiction and the likelihood that the
identified topics would materialize. The matrix below shows the highest risks that were
identified across all timeframes (2025, 2030, and 2050) and scenarios. The 2025
timeframe was included because transition risks and opportunities could materialize
within a relatively short period.

TCFD - Hotspot analysis of transition risks (2025, 2030, and 2050 scenarios)

Carbon pricing Net zero retrofit

Energy savings due
to net zero retrofits
or electrification of

Country schemes requirements Scope 3 reduction Increases in airfares transport sector
Vietnam Not relevant Low Not relevant Not relevant Low

United States Not relevant Low Not relevant Not relevant High

China Not relevant Low High Not relevant Medium
Switzerland Low Low Not relevant High High

Germany Low Low Low High Low

United Kingdom Low Low Not relevant High Low

Canada Not relevant Low Not relevant Not relevant Low

Australia Very High Very High Not relevant Not relevant Very High

Brazil Very High Not relevant Not relevant Not relevant Not relevant

The results show a low risk in most cases, except for 1) challenges that Sonova may
face in reducing scope 3 emissions, especially for suppliers in China, due to relatively
underdeveloped regulatory frameworks failing to stimulate emissions reductions at the
desired rate; 2) potential increases in Sonova’s operating costs from stricter aviation
sector policies resulting in higher air-transportation fares and 3) the risks related to
carbon pricing schemes in Australia and Brazil. The assessment also identified
governmental incentives and support to reduce emissions in the building sector to be
further potential opportunities.

3. Deep-dive analysis of physical risks

To better understand how physical climate related risks could affect Sonova’s operations
and business in the long-term (2050), we performed a data-driven in-depth analysis for
the four physical risks that scored very high in the hotspot analysis. The deep-dive
focuses at risks at facility level, not only at country level as in the hotspot analysis. For
Australia, Brazil, and China no physical risks emerged as being material to Sonova.

TCFD — Summary deep-dive analysis results’

Potential risk

Potential threat

Country

Heatwaves and

The frequency and duration of heatwaves are projected to increased significantly, especially in the

United States, United

extreme south and east of the US. Heatwaves may cause higher cooling costs and increase heat stress Kingdom, Germany,
temperatures conditions for employees and customers. As elderly people are the most common demographic that  Canada
experiences hearing loss and are also most affected by heat stress during heatwaves, they may not
come to the stores, thereby affecting sales.
Wildfires Average and maximum temperatures during wildfire season are projected to increase significantly, United States

which leads to an increased risk in wildfires that may affect our production sites in California.

Heavy precipitation
and flooding

Heavy precipitation is expected to increase substantially in the Ho Chi Minh City region, which may
cause supply chain and operational interruptions in our operation center due to flash and sustained
flooding.

Vietnam

Sea-level rise and
coastal flooding

As our operation center in Vietnam is located far inland, the projected sea-level rise and coastal
flooding is expected to pose no substantial risk.

Vietnam

1) For this assessment, we used various datasets derived from General Circulation Model (GCM) and runs conducted under the CMIP5.
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The continued execution of Sonova’s omnichannel strategy, which includes increased SDG 13.1
online sales and service presence, can help to mitigate some of the identified physical

climate risks. Physical climate risks are also considered when opening new facilities and

in the design of our supply chain.

4. ldentification of financial impacts
During 2022/23, we started to assess the potential financial impacts of two specific TCFD-STR-b, TCFD-STR-c
climate-related risks:

+ Increasing heavy precipitation and flooding risks in the vicinity of our operation
centers in Vietnam and China that could cause supply chain and operational
interruptions (physical risk)

+ Increasing carbon prices impact on air-transportation fares (transition risk)

The “business as usual” 4°C scenario is likely to see heavy precipitation and substantially
increased flooding risks around our operation center in Vietnam and, to a slightly lower
extent, at our operation center in China. Such flooding events could potentially directly
impact our production sites and indirectly lead to production interruptions, as flooded
road networks, airports, or ports could prevent delivery of input materials to our
operation centers. The in-depth analysis however showed, that the flood risk at the
locations of our operation centers in Vietnam and China is not increasing, and local
teams already have precautions in place for potential adverse weather events. The focus
of the analysis was therefore extended to assess the potential flooding risk at the
locations of critical suppliers, not just our own operation centers. We assessed the most
critical suppliers for each operation center and determined criticality of suppliers by the
ease of replacing them and by their sourcing volumes per operation center. The results
showed that four supplier locations are at risk for river flooding and two supplier
locations are at risk of coastal flooding. Under the applied scenarios, flood risk increased
for one supplier that provides components for less than 1% of our manufactured
products in China and Vietnam. For suppliers whose components are integrated in a
large share of our Hearing Instruments, river flooding risks are expected to even
decrease due to climate change. To calculate the potential financial impact on Sonova,
we estimated the supplier’s forced operational downtime, impact of supply shortage on
our stock levels of key components, and revenue impact based on number of days the
operation centers would not be able to produce goods. The assessment showed that
there is a low risk today, in 2030, and in 2050 - in both the 2°C “high mitigation” and 4°C
“business as usual” scenarios. The findings will feed into Sonova'’s activities related to
supply chain and inventory management as well as supplier engagement.

The second risk we analyzed was a transition risk: the potential financial impact of
increasing carbon prices on air-transportation cost in Switzerland, Germany and the
United Kingdom, as we had identified the highest potential risk in these three countries.
We included both business-related air travel and air freight in our analysis. To calculate
the financial impact, we modelled different scenarios, which were based various
assumptions related to regional carbon price developments, aviation sector
decarbonization path, development of global warming, Sonova business growth and our
own greenhouse gas reduction pathway. The analysis showed that potential financial
impacts from air freight are higher than those related to air travel. We further found that
achieving our current science-based target (under validation) would lower potential
carbon costs by 70% compared to a business as usual trajectory. As part of our climate
strategy, Sonova aims to decrease its proportion of shipments by air freight relative to
road or sea freight. Furthermore, Sonova is reviewing current travel policies to drive
reductions in business-related air travel.
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In the coming financial year, Sonova will continue to align closely with TCFD
recommendations and increase the number of countries assessed to identify climate-
related risks and opportunities in other geographies where Sonova is represented, as well
as further advance on quantifying the financial impacts from climate-related risks and
opportunities.

Eco-friendly products

We are committed to minimizing the impact on the environment and human health of our
products and packaging throughout their entire life cycle, and to fostering the transition
to a more circular economy. Our environmental actions cover different life cycle stages
of our products, ranging from materials processing, to procurement and manufacturing,
packaging and distribution, consumer use, and end-of-life handling.

Product materials

Sonova aims to reduce the use of hazardous substances, avoid other environmental SASB HC-MS-410a.1, SASB HC-
risks, minimize consumption of resources, and design for recycling and easy end-of-life MS-430a.3

treatment. As a medical and consumer device manufacturer, Sonova takes a proactive

approach to evaluating materials in products and components to assess environmental,

health, or safety risks. This evaluation process is continuous and applies to all stages of

production. Employees who work with chemicals and hazardous substances, or come

into contact with them, are trained annually in their safe handling.

Sonova complies with the EU directive on Restriction of Hazardous Substances (RoHS SDG 12.4
2015/863/EU), which governs the use of heavy metals and halogenated compounds in

electrical and electronic equipment, and with the EU regulation on the Registration,

Evaluation, Authorization and Restriction of Chemicals (REACH EC 1907/2006) for the

safe manufacture and use of chemical substances throughout their life cycle. Sonova’s

suppliers are also required to prove their compliance with the RoHS directive and the

REACH regulation in their respective processes and supply chains.

In accordance with REACH regulation, Sonova continuously updates the list of
substances of very high concern (SVHC) that may be present in products above the
regulatory threshold level of 0.1% by weight of the article. By the end of 2022 there were
three SVHC substances requiring communication in accordance with the REACH
regulation: 1,3-propanesultone, lead titanium trioxide, and lead. We had set a target to
have zero SVHCs present in Sonova products by the end of 2022, which has not been
achieved. Additional substances were added to the REACH SVHC candidate list after the
target was set, and it remains challenging to replace these with alternative materials that
provide equivalent properties. Sonova will continue to ensure compliance with the
necessary reporting requirements under the REACH regulation and the Waste Framework
Directive (EU) 2018/851 whenever the use of SVHC compounds exceeds the 0.1%
threshold.

Procurement and manufacturing

We insist on environmentally friendly business practices throughout our value chain. The
Sonova Group Supplier Principles recommend that suppliers use the international ISO
14001 standard as the starting point for their work. Since a large share of our
environmental impact stems from our supply chain, we have started to engage with the
most significant suppliers on such topics as greenhouse gas emissions accounting and
setting emission reduction targets.

Packaging and distribution

Sonova is committed to reduce the environmental impact of our packaging. That is why
we set the target to reduce product and transport packaging waste by 20% in terms of
weight, compared to our 2019 baseline by 2023.
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Packaging reduction target:
We aim to reduce packaging waste by 20% by weight by the end of 2023 (vs. 2019
baseline)’

*Includes transport packaging (excl. external distribution centers) and hearing instruments product packaging

Overall packaging weight increased by 4% in 2022 compared to 2021, and by 15%
compared to 2019. This increase is mostly due to strong business growth. We are
therefore unlikely to reach our target of a 20% reduction in packaging by the end of 2023.
Despite challenges to achieving our target, we made progress on product and transport
packaging during the 2022/23 financial year: we reduced the weight of several types of
transport packaging box, resulting in overall savings of approximately 12 tons, and
initiated further improvement actions. To accelerate the transition to eco-design
principles for our packaging, we have appointed a Senior Packaging Designer.

Packaging
v Data externally assured (limited assurance)
metric tons
2022 20212 20202 20192
Packaging weight ' 1,382 1,324 1,033 1,201

1) Includes transport packaging (excl. external distribution centers) and hearing instruments product packaging.
2) 2019 - 2021 values restated, as some corrections on a variety of packaging articles weights were performed. 2021 value increased by 1% (+14 t); 2020 value
increased by 1% (+10 t), and 2019 value increased by 1% (+14 t).

The Sustainable Product Packaging Policy, effective since 2021/22 and covering our
Hearing Instruments business, provides general guidance on use of fully recyclable
materials, the minimization of weight, volume, and hazardous materials, and suitability
for reuse and recyclability.

To better understand the potential environmental impact of packaging choices, we
commissioned a team of external experts to make an in-depth analysis of representative
product packaging systems, focusing on environmental indicators over the whole
packaging life cycle and including GHG footprint, plastic leakage, recyclability, water
footprint, and land use. The results of the assessment inform Sonova'’s efforts toward a
lower-impact packaging approach.

Packaging workshop focused on environmental sustainability

A three-day cross-functional packaging improvement workshop at the end of the
2022/23 financial year brought together participants from Sonova headquarters in
Switzerland, and our operation centers in the United States and Vietnam. Focusing on
both product and transport packaging, the team developed a roadmap of actions
aimed at reducing packaging waste across Sonova'’s value chain in 2023/24 and
beyond. The actions proposed include packaging simplification and harmonization
among operation and distribution centers, better process definition, enhanced data
management, and eco-design guidelines.

Consumer use

Rechargeable batteries help to reduce the use of disposable batteries, increasing the
lifetime of the product and reducing often hard-to-recycle waste. Since 2016, Sonova’s
Phonak, Unitron, and Hansaton brands have continuously expanded their portfolios of
hearing aids with a lithium-ion rechargeable battery. In the 2022/23 financial year, 59% of
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total sold behind-the-ear and receiver-in-canal hearing instruments were rechargeable,
representing an 80% increase compared to 2020/21. Advanced Bionics also offers
rechargeable battery options for cochlear implant sound processors.

We also provide a broad range of repair and refurbishment services to lengthen the life
cycle of our products and their components. In 2022/23, we further improved our
processes related to testing of used devices at the repair centers of our Hearing
Instruments business. This is expected to have a positive impact on reuse of devices and
reduce electronic waste in the 2023/24 financial year.

Product end-of-life

Sonova complies with the EU directive on Waste Electrical and Electronic Equipment SASB HC-MS-410a.2

(WEEE), which requires such equipment to be returned to the manufacturer for recycling
or environmentally friendly disposal.

Selected Sonova Group companies in the Audiological Care business offer battery
collection programs, in which customers can bring their used hearing aid batteries back
to the store. The batteries collected are disposed of through officially authorized
disposal agents. In 2022, more than four metric tons of batteries were collected at
different stores worldwide, doubling the results of the previous year.

Waste

At Sonova, we support the transition towards a circular economy by optimizing the way GRI 3-3, GRI 306-2

we use materials, minimizing the extraction of natural resources, generation of waste,
and related disposal costs. Sonova is committed to avoiding and reducing operational
waste wherever possible, separating materials to enable recycling, and disposing of
hazardous waste in environmentally compatible ways. Sonova complies with legal
requirements in countries where we operate to transport and dispose of hazardous
waste solely through officially authorized disposal agents. The main categories of
hazardous waste substances are solvents, washing fluids, acids, oil emulsions, paints,
adhesives, soldering paste, and filters.

Our five-year target from 2017 to 2022 was to increase the operational waste recycling SDG 12.5

rate to 60%. Due to data availability, the scope of the target was limited to headquarters,
operation, distribution and repair centers, as well as larger Group companies. In 2022,
the recycling rate remained unchanged from 2021 at 53%. We did not reach the target
within the expected timeline, but group-wide efforts continue to be deployed to achieve
better waste separation and establish new collaborations with waste management
suppliers to increase the recycled share of various waste streams.

Waste - limited scope’

metric tons
2022 2021°* 2020
Total waste 1,720 1,793 2,013
Non-hazardous waste 747 783 894
Hazardous waste 66 66 56
Recycling waste 908 944 1,063
Recycling rate 53% 53% 53%

1) Limited scope includes headquarters, operation, distribution and repair centers as well as other Group companies with more than 50 full-time equivalent employees
(FTEs) but excludes our Consumer Hearing business and Alpaca. As the recycling ratio target was only applicable to the limited scope, we will only report on full

scope starting in the 2023/24 financial year.

2) 2021 figures restated due to data quality improvements. Non-hazardous waste increased by 2% (+12 t), recycling waste increased by <1%. Total waste figures

adjusted as per waste components values changed as mentioned.
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We further enhanced the scope of 2021 and 2022 waste data collection to the full
Sonova Group and improved data granularity, especially a more detailed breakdown of
prevalent disposal methods. Total waste increased by 11% to 3,260 tons during 2022
compared to the previous year, primarily due to the data integration of the Consumer
Hearing business and Alpaca, and secondarily because of the progressive relaxation of
COVID-19 restrictions (especially remote work). While hazardous waste remained stable,
the overall waste increase was driven by the 14% growth of recycling waste, and by the
8% growth of non-hazardous waste compared to 2021.

Type of Waste in 2022 (in tons)

51%
1,654 1

47%
1,534t

B Non-hazardous waste
B Hazardous waste

2%
721t B Recycling waste

Waste - full scope’
v Data externally assured (limited assurance)

metric tons
2022 20212
Total waste ' 3,260 29312
Non-hazardous waste * 1,534 1,415°
Incineration with and without energy recovery 758 514
Landfill 776 900
Hazardous waste * 72 71°
Recycling ® 16 16
Incineration with and without energy recovery 34 34
Landfill 14 13
Other treatments 8 8
Recycling waste 1,654 1,445°
Recycling rate 51% 49%

1) Includes waste produced onsite (scope 3 - cat. 5) and outside (scope 3 - cat. 8) to maintain reporting boundaries as per previous years reporting.
2) 2021 does not include Consumer Hearing business or Alpaca.

3) 2021 figures restated due to data quality improvements. Non-hazardous waste increased by <1%, recycling waste increased by 10% (+130 t).

4 Not extrapolated for Audiological Care as no hazardous waste is generated. FTEs considered: 9,191 in 2022, 8,473 in 2021.

5y Not included in recycling rate.
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Sonova is committed to reducing the amount of waste that is generated by our
operations. We have therefore set ourselves the new target to reduce our operational
waste intensity by 5% by 2027 compared to 2022. The 2022 baseline value is 191.7 kg/
FTE; the target value is therefore 182.1 kg/FTE. We intend to achieve this by optimizing
and digitalizing processes, reducing packaging in transit between our operation,
distribution and repair centers, and reusing materials where possible.

Operational waste reduction target:
We aim to reduce our operational waste per employee by 5% by 2027 vs. 2022.

Environmental Kaizen at Repair Center

waste from the repair center.

Water

Although we do not require significant amounts of water in our manufacturing processes, GRI 3-3, GRI 303-1, GRI 303-3

we are committed to reducing our withdrawal of fresh water, especially in water-stressed
regions. We use water primarily for sanitary services, building automation systems,
kitchens, and garden areas — and therefore focus our conservation efforts on our office
buildings, monitoring per-capita consumption to identify potential areas for
improvement. The sources of all water withdrawal are municipal water supplies or other
public or private water utilities.

Our five-year target from 2017 to 2022 was to reduce water consumption by 5% per full-
time equivalent employee (FTE). Due to data availability, the scope of the target was
limited to headquarters, operation, distribution and repair centers, as well as larger Group
companies. Sonova achieved the target: water consumption decreased by 7%, from 18.2
m’/FTE in 2017 to 16.9 m’/FTE in 2022.

Water withdrawal - limited scope1

In September 2022, employees in our Repair Center for Southern Europe in Alicante,
Spain, conducted an environmental Kaizen (a continuous improvement workshop)
focused on reducing waste by optimizing packaging size, minimizing repair
byproducts, and switching to recyclable packaging materials whenever possible. The
actions identified by the team are expected to significantly reduce plastic and foam

m?

2022 2021° 2020°
Total water withdrawal 136,771 126,116 113,395
Water withdrawal per full-time employee (FTE) ® 16.9 15.9 15.4

1) Limited scope includes headquarters, operation, distribution and repair centers as well as other Group companies with more than 50 FTEs but excludes our
Consumer Hearing business and Alpaca. As the recycling ratio target was only applicable to the limited scope, we will only report on full scope starting in the

2023/24 financial year.
2) 2020 and 2021 values restated due to data quality improvements. Water withdrawal for 2021 and 2020 decreased by <1%.
3) FTE numbers considered per December 31 of each calendar year.

We further enhanced the scope of 2021 and 2022 water data collection to the full Sonova
Group. Overall water withdrawal increased by 17% compared to 2021, primarily due to the
data integration of the Consumer hearing business and Alpaca, and secondarily due to
the progressive relaxation of COVID-19 measures (especially remote work).
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Water withdrawal - full scope'
v Data externally assured (limited assurance)

m?e

2022 20212
Total water withdrawal ' 235,075 201,710
Water withdrawal per full-time employee (FTE) 13.8 13.2°

1) Includes water withdrawal onsite (scope 3 - cat. 1 Water) and outside (scope 3 - cat. 8) to maintain reporting boundaries as per previous years reporting.

2) 2021 does not include Consumer Hearing business or Alpaca.

3) 2021 values restated due to data quality improvements. Water withdrawal for 2021 and 2020 increased by <1%. Water withdrawal per FTE increased by 1% (+0.1
m3/FTE).

Freshwater withdrawal remains an increasing concern for the world’s ecosystems and
the human societies that rely on them. We therefore remain committed to reducing our
water withdrawal. Over the next five years, we aim to decrease our water withdrawal
intensity across the entire Group by 5% per employee, aiming at reaching 13.1 m’/FTE in
2027 from a baseline of 13.8 m’/FTE in 2022. The main focus will be on upgrading our
infrastructure and setting up rainwater recycling systems where appropriate — especially
at sites that are located in areas with high or very high water stress.

Water withdrawal reduction target:
We aim to reduce our water withdrawal per employee by 5% by 2027 vs. 2022.

During the 2022/23 financial year, we further extended our physical water risk analysis SDG 6.3, SDG 6.4
for selected Sonova sites, using the WWF Water Risk Filter. The baseline water stress

analysis (based on geographic water-catchment area — basin level) reported 24 sites out

of the 57 assessed as being located in high or very high water stress risk areas. These

24 sites withdrew 52,641 m’ water during 2022, accounting for 22% of the overall Group

water withdrawal. The sites with the highest water withdrawal in these areas are located

in China, the United States, Germany, Spain, Israel, and Brazil. Primary sources of water

withdrawn were groundwater (40,668 m’) and surface water (6,796 m’). Figures were

partially extrapolated due to limited data availability.

Biodiversity

Over past years, the nature of our global activities, products, and services has not shown
to significantly influence biological diversity directly. Nevertheless, in light of the rapid
global decline of biodiversity and the threats imposed on natural ecosystems by climate
change, we recognize the importance of formally assessing Sonova'’s biodiversity
dependencies and impacts. In the 2023/24 financial year, we are planning to further
analyze Sonova's biodiversity-related risk and to mapping potential impact hotspots
across our operations, using a location-specific approach. The aim of the assessment is
to support future identification of key measures to mitigate Sonova’s potential
biodiversity dependencies and impacts, building on the “avoid, reduce, regenerate,
restore, and transform” AR’T Action Framework presented by the Science-based Targets
Network (SBTN). Sonova is monitoring the development of recommendations from SBTN
and the Taskforce on Nature-related Financial Disclosures (TNFD).

Third-party stakeholders along our value chain are also deemed material to Sonova’s
potential biodiversity impacts; we are currently re-evaluating our procurement practices
to ensure our value-chain partners’ commitment to the protection of ecosystems and
biological diversity.
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Environmental reporting and system

boundaries
Sonova’s environmental data monitoring and reporting includes energy consumption, GRI 302-1, GRI 305-1, GRI 305-2, GRI
CO,e footprint, materials, waste disposal, and water consumption, and is based on the 3053

calendar year. Sonova reports environmental performance to the limits of the available

data. Actual data is collected whenever possible, and estimated if data collection is not
feasible given the decentralized organizational structure of these businesses and their

small, often rented, facilities.

The tables in the section ‘Protecting the planet’ show environmental data from Sonova
Group companies that operate as headquarters, operation, distribution or repair centers,
wholesale distributors, as well as Group companies with audiological care activities.
CO,e footprint, energy consumption, waste, and water data are provided for all entities in
the 2022 environmental data reporting. Data from the Consumer Hearing business and
Alpaca Group Holdings LLC (Alpaca), which became part of the Audiological Care
business in the 2021/22 financial year, are included in the figures from 2022 onwards.
Sonova’s science-based target base year for greenhouse gas (GHG) emissions is 2019,
so the Consumer Hearing business’s and Alpaca’s GHG emissions are included for the
years prior to their acquisition, unless otherwise stated. HYSOUND Group, acquired in the
2022/2023 financial year, is not yet included in the environmental reporting. Acquired
businesses are only included in the Group environmental reporting after a full calendar
year within Sonova.

Sonova differentiates between direct GHG emissions (scope 1) deriving from the
combustion of fossil fuels; indirect GHG emissions (scope 2) from sources such as using
electricity or district heating; and indirect emissions (scope 3) that arise from our value
chain. 13 out of the 15 scope 3 categories defined by the GHG Protocol are currently
applicable to Sonova. Sonova monitors scope 1 and 2 GHG emissions arising from
consumption of heating oil, natural gas, biogas, vehicle fuels such as diesel and gasoline,
refrigerants, as well as district heating and electricity. N,0 and CH, emissions from
biogenic sources, e.g. biogas, are included in scope 1, while the related CO, emissions
are excluded in accordance with the GHG Protocol. Outside-of-scope CO, emissions from
biogenic sources amounted to 296 tons CO, in 2022.

We measure our electricity-related footprint using country-specific grid emission factors.
scope 2 emissions were calculated using the ‘market-based’ approach in accordance
with the GHG Protocol scope 2 Guidance. When reported according to the ‘location-
based’ approach, the scope 2 emissions were 18,973 tons CO,e. Sonova purchased
34,463 MWh as unbundled Energy Attribute Certificates (EACs), which were accounted
for under the market-based approach for scope 2. Scope 3 Categories 4 and 9
(Transportation and distribution) as well as 6 (Business travel) include non-CO,-related
emissions deriving from aviation. A radiative forcing multiplier of 1.9 is currently applied
as recommended by the UK Department for Business, Energy & Industrial Strategy (BEIS).

The measurement methodology and reporting format for the carbon footprint are based
on the standards and guidance of the Greenhouse Gas (GHG) Protocol. Sonova follows
the financial control consolidation approach for setting organizational boundaries.
Global warming potentials (GWP) from the IPCC’s fourth assessment report (AR4) are
applied to calculate CO, equivalents. Relevant gases included are CO,, CH, and N,0. Key
emission factor sources for calculating GHG emissions can be found in the table below:
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Emission factor sources for environmental reporting

Scope and category

Main emission factor sources

Scope 1 - BEIS Department for Business, Energy & Industrial Strategy
- Association of Issuing Bodies (European Residual Mix)
- IEA International Energy Agency (Emissions Factors)
- EPA Environmental Protection Agency (eGRID)
Scope 2 - Environment and Climate Change Canada (Electricity Can Prov Terr)

Category 1: Purchased goods and
services

- Ecolnvent (version 3.7 and version 3.7.1)

- BEIS Department for Business, Energy & Industrial Strategy

- CEDA Comprehensive Environmental Data Archive (version 5.05)
- Exiobase (version 3.3.18)

- Quantis World Food LCA Database (version 3.5)

- World Bank (Inflation, consumer prices [annual %] 2022 vs 2021)

Category 2: Capital goods

- Dell Carbon Footprints

Category 3: Fuel- and energy-related
activities (not included in scope 1 and 2)

- BEIS Department for Business, Energy & Industrial Strategy
- [EA International Energy Agency (Emissions Factors)

Categories 4 and 9: Transportation and
distribution

- BEIS Department for Business, Energy & Industrial Strategy

Category 5: Waste generated in
operations

- BEIS Department for Business, Energy & Industrial Strategy

Category 6: Business travel

- BEIS Department for Business, Energy & Industrial Strategy
- CEDA Comprehensive Environmental Data Archive (version 5.05)

Category 7: Employee commuting

- BEIS Department for Business, Energy & Industrial Strategy
- IEA International Energy Agency (Energy Efficiency Indicators)

Category 8: Upstream Leased Assets

- BEIS Department for Business, Energy & Industrial Strategy
- Association of Issuing Bodies (European Residual Mix)
- IEA International Energy Agency (Emissions Factors)

Category 10: Processing of sold
products

- IEA International Energy Agency

Category 11: Use of sold products

- I[EA International Energy Agency

Category 12: End-of-life of sold
products

- BEIS Department for Business, Energy & Industrial Strategy

Category 15: Investments

- Estimate based on Bloomberg & CDP data

All conversion factors are presented to convert 1 input unit. The source for all
conversation factors is BEIS Department for Business, Energy & Industrial Strategy.

Conversion Factor

Conversion Unit

Distance

Miles 1.6093 km
Energy

Therm 0.0293 MWh
Fuel oil liter 0.0100 MWh
Natural gas m3 0.0103 MWh
Gigajoule (GJ) 0.2778 MWh
Mass

Pound (Ib) 0.4535 kg
Ton (US, short ton) 907.2 kg
Volume

US Gallon 3.7854 L
Imperial Gallon 4.5461

Megaliter 1,000 m?
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We constantly innovate in hearing health care, improve access for
people in under-served areas and engage actively with our
communities.

Serving society is the core of Sonova'’s vision; to improve the quality of life for millions of
people around the world who are experiencing hearing loss. We achieve this by
developing and continuously enhancing innovative solutions and making sure that our
broad portfolio is accessible and affordable to people in an ever-growing number of
locations and at all income levels.

The sections that follow provide an overview of our approach in the ‘Serving society’
pillar of IntACT, our ESG strategy:

Innovative hearing solutions
+ Accessibility and affordability
+ Training and education
Philanthropy

The importance of good hearing and the consequences of hearing loss continue to be
underestimated. Unaddressed hearing loss is among the three largest causes of years
lived with disability (YLD) around the globe, and yet it remains an “invisible disability”
despite approximately 20% of the global population experiencing some degree of hearing
loss, according to World Health Organization (WHO) statistics'. Over 5% of the world’s
population experience moderate or higher grades of hearing loss’; nearly 30 million have
profound or complete hearing loss in both ears. The number of people with hearing loss
is expected to rise significantly rise beyond these 2021 statistics due to the aging of
populations and continued noise pollution. The WHO estimates that by 2050, 2.5 billion
people will experience hearing loss and over 700 million people will require hearing care
due to a moderate or higher grade of hearing loss'.
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Number of people experiencing some degree of hearing loss is foreseen to
increase until 2050'":

~ 2.5 billion

Persons with some degree of
hearing loss

More than
1.5 billion

Persons with some degree of
hearing loss

[0}
million
~430
million
with moderate or

higher grade of
hearing loss

with moderate or
higher grade of
hearing loss

1) WHO, “World Report on Hearing” (2021)

Untreated hearing loss can have serious consequences for the individuals who suffer
from it and for those around them. These range from negative effects on personal
relationships to disadvantages at work and social isolation, which can lead to
depression. Especially severe are the consequences for children with untreated hearing
loss, as the development of speech and language is fundamentally dependent on the
sense of hearing. Untreated hearing loss also is often associated with academic
underachievement, which can lead to lower job performance and fewer employment
opportunities later in life. In addition to the impact of hearing loss at an individual level,
untreated hearing loss puts a heavy cost burden on society. Direct and indirect costs
related to unaddressed hearing loss are estimated at USD 980 billion annually, of which
more than 50% are borne by low- and middle-income countries in direct health costs, loss
of productivity, and societal costs'. Today’s hearing solutions offer the opportunity to
reduce this burden significantly.

The fundamental need for hearing solutions is further influenced by long-term
socioeconomic factors. The number of people on our planet will continue to increase.
Although populations in low- and middle-income countries are expected to grow the
most, even high-income countries with stable populations will face a growing proportion
of elderly citizens, who are likely to experience hearing loss. These developments
increase demand for hearing care: a large unmet need remains. According to WHO
statistics, approximately 80% of people with moderate or higher grades of hearing loss
live in low- and middle-income countries, with the most affected regions being the
Western Pacific, South-East Asia, and the Americas'. People in such countries often have
little or no access to audiological services, and the hearing care market is still relatively
underserved. The WHO estimates that total current hearing aid production worldwide
would meet only around 3% of the need in low- and middle-income countries’. This
situation presents substantial opportunities to increase access to hearing care.

1) WHO, “World Report on Hearing” (2021)

2) In 2021, the WHO has adapted its grading system on the severity of hearing loss. The
threshold for moderate hearing loss is 35dB in the better hearing ear.

3) WHO, “Factsheet: deafness and hearing loss” (2020)

Innovative hearing solutions

Broad product portfolio SDG 9.5
The hearing care market is highly diverse, requiring a broad range of technologically

advanced solutions and versatile customer service channels. Our declared goal is to

offer the most innovative hearing solutions and services available to consumers

worldwide, continuously improving speech intelligibility, sound resolution and quality,
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and ease of use. With our Consumer Hearing business, we have expanded our product
portfolio to include wireless headsets and speech-enhanced hearables. We are vertically
integrated: our four businesses cover the full hearing care industry, from research and
manufacturing of products such as hearing instruments and cochlear implants to expert
hearing services delivered through our Audiological Care business.

In 2022/23, around 60 new patent applications were filed across the Sonova Group. By
the end of the financial year, Sonova owned in total over 1,800 active granted patent and
design rights.

Digital solutions

Sonova continuously extends the digital solutions that bring together healthcare
providers and consumers through different stages of the hearing journey, while
improving the audiological quality and ease of operation of our products. Our various
apps include advancements such as health measurements, continuous data monitoring,
and statistical analysis of listening situations to enable user-specific fine tuning of the
hearing experience, as well as more targeted advice to our consumers.

Helping kids to own their journey to better hearing

The myPhonak Junior app complements our hearing instruments with a specific
focus on the needs of children with hearing loss and their parents. Designed with
kids in mind, it covers the key steps that they can follow to take control of their
journey to better hearing. The app can be also used in cooperation with the hearing
care professional for remote service sessions, and by the child’s parents to help them
understand what their child is experiencing.

To complement our strong research and development hubs in Switzerland and around
the world, we announced in November 2019 the opening of the Sonova Innovation Lab in
Waterloo, Ontario, Canada, where we explore new digital capabilities in one of the leading
consumer app development centers in North America, bringing together experts from our
various specialties with people from the mobile industry. In Singapore, we have a
innovative development center focused on consumer hearing.

Partnerships and collaborations

Sonova continuously collaborates with partners such as leading research institutions,
hospitals, and companies to progress towards our goal to improving life quality with our
hearing solutions. We strive for long-term partnership and open exchange, and we
collaborate with over fifty top-class universities and centers of excellence and
technology. Our recent collaborations included work in broadening the understanding of
auditory perception and cognitive processing, refining digital signal processing and the
miniaturization of electronics, improving material and implantation technologies, and
researching the potential of bionics. We work especially closely with international groups
of experts from the Phonak Pediatric Advisory Board to develop hearing solutions that
counteract hearing loss in early childhood. Members of the Pediatric Advisory Board
include parents of children with hearing loss, researchers and professors in pediatric
audiology, and master pediatric clinicians.

Customer satisfaction

Sonova is committed to regularly collect feedback from both our customers, including
hearing care professionals (HCPs), and from our end-consumers. Feedback is vital for
both process and product improvements. Our end-consumers have the opportunity to
share feedback through different mobile applications and to their HCP or retail customer
service. For hearing instruments, we conduct several types of surveys regarding
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customer satisfaction. The customer satisfaction index (CSI) is calculated on a scale
from 0 — 100 and based on a yearly survey in 25 countries for our brand Phonak. In
2022/23 the CSl remained stable at 75 compared to 74 in 2021/22. We are also
collecting monthly feedback from our customers, through a survey in four countries for
our brand Phonak. There we look at the Net Promoter Score (NPS) as the key metric. The
NPS is a widely used market research metric that is based on a single survey question
asking respondents to rate the likelihood that they would recommend a company,
product, or a service. NPS tends to be more reactive to market dynamics than the CSI.
The 2022/23 12-month average NPS was 30, down 10 percentage points compared to
the 2021/22 12-month average NPS of 40. Root causes has been analyzed and actions
are developed to enhance customer satisfaction.

Customer satisfaction’
v Data externally assured (limited assurance)
Customer satisfaction index

2022/23 2021/22

Customer satisfaction index ? 75 74

1) Combined external assurance of 2021/22 and 2022/23 data during 2022/23 assurance.
2) Customer satisfaction index is conducted annually via an online survey in 25 countries to hearing care professionals to understand their satisfaction. The customer
satisfaction index only covering the Phonak brand.

Accessibility and affordability

Sonova offers a wide range of products and services, and our solutions are present in SDG 3.8
over 100 countries. We provide hearing care services through our Audiological Care

business, innovative headphones and early entry hearing solutions through our

Consumer Hearing business, as well as hearing instruments, wireless communication

devices, and cochlear implants. Access to hearing care is a topic closely aligned with our

corporate values, and we aim to ensure that our full product range is available at

appropriate price levels through a wide variety of channels.

Distribution network SDG 3.8

Innovation is not limited to the products we produce and offer — innovation also drives
the way we approach the market, both through our wholesale companies, through
distributors, and through our omni-channel audiological care network. Operating through
many channels multiplies the potential paths to hearing for consumers, even in parts of
the world where hearing care has been in short supply. Sonova’s Audiological Care
business is currently the second largest hearing care provider in the world, with more
than 3,900 stores and clinics in 20 markets, employing over 8,600 people.

Access in remote areas

For many years, Sonova has developed innovative digital solutions, both built into and
supporting our products, to improve access to expert hearing care, especially in remote
areas. We enable remote hearing screenings in numerous countries, which are conducted
either online or via one of our dedicated apps. We also support remote hearing aid
fittings and adjustments, linking consumers to their hearing care professional without
requiring a face-to-face consultation.

Underserved markets

Hearing care that both is accessible and affordable is still a challenge for many people in
low- and middle-income countries, as it is for underprivileged social groups in high-
income regions. Sonova has set the following target to increase the number of hearing
aids sold in low- and middle-income countries.
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Serving society target: We aim for a 50% increase in the number of hearing aids sold in
low- and middle-income countries by 2023/24, compared to 2018/19.

During the 2022/23 financial year, we continued our efforts in this area and achieved a
48.5% increase compared to 2018/19 and almost achieving our 50% increase target.

Sales growth in low- and middle-income countries
vs. 2018/19
2022/23 2021/22

2020/21

Increase in number of HI sold in low-and middle-income countries vs. 2018/19 +48.5% +44.1%

+0.4%

Customized solutions

We develop dedicated products and services for specific markets, including underserved
markets. For people speaking a Sinitic language such as Mandarin or Cantonese, Sonova
worked with China’s largest hospital, the Tongren Hospital in Beijing to better understand
the specific needs when it comes to hearing loss. The result was a specific prescription
formula for the amplification/frequency curve shapes of tonal languages - or, to put it
more simply, hearing aids offering significantly better speech clarity.

Flexible product offering

Our Unitron brand gives our consumers the flexibility to upgrade the technology in
their hearing aids without having to change them for a new pair. This enables hearing
care professionals to continue to support the consumer’s changing hearing needs
and also gives consumers a wider choice of initial product price level, as they can

easily upgrade in the future.

Training and education

One of the challenges in supporting the large population of people living with hearing SDG 3.C
loss is ensuring that there are enough trained hearing care professionals (HCPs). The

lack of educational infrastructure in many countries hinders efforts to raise the

proportion of people who can receive hearing care. Sonova is determined to build local

capacity and capabilities by helping to train hearing care professionals to the highest

standards.

The Swiss International Hearing Academy (SIHA), is a Sonova Group initiative that offers
a pioneering blended-learning program in audiology for aspiring HCPs worldwide. The
program makes training viable in countries where vocational education facilities are thin
on the ground or non-existent. Delivered over six or twelve months, the SIHA program
involves more than 1,350 hours of study and includes instructor-led lectures, online
modules, self-study, and clinical work.

SIHA training program target:
Sonova's target, set in 2020/21, was to train and certify 250 HCPs in low- and middle-
income countries through the SIHA program by 2022/23.
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This has been achieved: 270 HCPs have been certified since 2021/22, 186 of whom
graduated during the 2022/23 financial year. At the end of the financial year, a further
253 people were enrolled in the program.

SIHA program enabled Renae to become a hearing care professional
Renae Farrington has been living with hearing loss since early childhood: she started
. wearing hearing aids from an early age. Motivated to help others who are in the same

™" situation as herself, she changed careers from the construction industry to start work

at Connect Hearing in Geraldton, a city serving a large and remote area in Western
IHA . Australia. After two years as a client care representative, she grasped the opportunity
iarng Cre Professiona to boost her skills through the SIHA program, gaining a broad base of audiological
T knowledge through self-study and practical studies. Renae is now a member of the
Australian College of Audiology and is providing in-person and remote care to people
across a wide stretch of Australia’s West coast.

Sonova has established additional training and education efforts in local markets,
including in China, where the challenge of a rapidly growing number of people with
hearing loss (due to an aging population) has put strain on an already under-resourced
hearing care system. In 2022/23, Sonova acquired HYSOUND, an audiological care
company with branches in cities across China, expanding Sonova'’s footprint in the
country. We launched a new one-month training program for local HCPs and more than
2,300 have enrolled. We also offer advanced audiology knowledge and practical skills
training to HCPs from our wholesale customers in China through the Sonova Grand
Hearing Institute, a dedicated audiology training center. It features soundproof rooms for
hearing tests, a fully functioning pediatric diagnostic clinical room, workstations for
fitting and evaluating hearing aids, a dedicated lab for ear-molds, repairs, state-of-the-art
video otoscopy and otoscopy training tools, cerumen removal, and middle ear analysis
testing. In addition, Sonova provides technical support to help address the significant
lack of practical knowledge about hearing aid fitting among hearing care professionals.
In 2022/23, the Sonova Audiology team provided monthly technical and training support
sessions for its wholesale customers in China to a total of 95,000 attendees.

Since 2019, the Sonova Academy in Dortmund, Germany has provided comprehensive
training and development opportunities to future HCPs at the cutting edge of science
and technology in modern training facilities. The program’s in-person and eLearning
modules complement Germany’s existing training offerings in hearing acoustics, and the
Sonova Academy cooperates closely with the German Academy for Hearing Acoustics
and the German Vocational School for Hearing Acoustics. Participants are trained on
theory and practice in hearing studios, seminar rooms, and an earmold laboratory. In
2022/23, our teams trained around 1,600 participants through online training courses
and 780 participants in onsite training courses. The participants completed a total of
over 27,500 individual training modules.

Philanthropy

Hear the World Foundation

Sonova'’s philanthropic efforts aim to increase access to hearing care for children in low-
and middle-income countries. We launched the Hear the World Foundation (HTWF) in
2006 to support this aim by providing funding, expertise, and hearing solutions. The
mission of the HTWF is to improve the quality of life of people in need with hearing loss
worldwide and to create equal opportunities by giving them access to holistic and
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sustainable hearing healthcare. The HTWF operates in two areas: providing quality
hearing care to children and building hearing care capacity in low-and middle-income
countries to create lasting positive social impact.

Hear the World Foundation target:

We aim to increase lives impacted by the Hear the World Foundation (HTWF) by 10%
year-over-year — focusing on children with hearing loss in low- and middle-income
countries.

This target has been surpassed in 2022/23: 2,880 hearing aids were fitted in projects
supported by the HTWF, compared to 2,260 devices in the previous year. In the same
year, the HTWF rolled out a new impact measurement and management system that
allows it to better monitor its achievements through key performance indicators, such as
the number of children screened, diagnosed, and fitted, as well as the extent of aftercare
and auditory habilitation. The system also tracks training of qualified professionals, and
local capacity building.

The HTWF supported 14 projects worldwide in 2022/23: these provided 68,750 hearing
screenings for newborns and children, fitted hearing aids for 1,760 children, and invested
in hearing loss prevention, holistic audiological care, and caregiver support. The
Foundation also enabled basic and advanced audiological training for a total of 2,820
hearing care professionals and volunteers. Sonova employees work voluntarily for the
Foundation and contributed 1,320 hours of their time. Detailed data is published in the
annual Activity Report on the HTWF website; it also provides further information on the
Foundation'’s activities, goals, and impact.

Hear the World Foundation activities

2022/23 2021/22
Fitted hearing aids 2,880 2,260
Number of screenings 68,750 39,190
Number of hearing care professionals and volunteers trained 2,820 1,630

Long-term project engagement in Peru

OPC in Peru.

Philanthropic contributions

The total monetary value of Sonova’s contribution to corporate citizenship and
philanthropic activities in the 2022/23 financial year amounted to more than

CHF 7.1 million. The majority of this monetary value was in the form of contributions to
community partner organizations through the HTWF, along with various sponsored
research projects related to the topic of hearing. Sonova also made contributions to
international organizations providing humanitarian support to the people of Ukraine.
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Monetary value of philanthropic contributions by type of activities

CHF

2022/23 % 2021/22 % 2020/21 %
Total 7,126,937 100% 5,904,994 100% 3,615,086 100%
Community investments 6,010,434 84% 4,802,068 81% 3,550,680 98%
Charitable donations 1,021,255 14% 1,034,570 18% 30,990 1%
Commercial initiatives 95,249 1% 68,356 1% 33,416 1%
1) Only contributions at Sonova Group level included, does not include contributions at brand level.
Monetary value of philanthropic contributions by type of contribution
CHF '

2022/23 % 2021/22 % 2020/21 %
Total 7,126,937 100% 5,904,994 100% 3,615,086 100%
Cash contributions 1,584,503 22% 1,952,926 33% 583,416 16%
Time 88,814 1% 55,086 1% 36,239 1%
In-kind contributions 4,585,620 64% 3,074,082 52% 2,406,431 67%
Management costs 868,000 12% 822,000 14% 589,000 16%

1) Only contributions at Sonova Group level included, does not include contributions at brand level.
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WEAR Wi 'WORLD

We foster our employees’ development, wellbeing and
engagement in an inclusive work environment that embraces
diversity.

Our employees are vital to the success of Sonova: our people create innovative solutions, GRI 3-3
care for our consumers, and drive our business forward. We aim to build a secure

foundation for our employees’ wellbeing and enable our people to develop personally and

professionally. The sections that follow describe the various aspects of the ‘Advancing

our people’ pillar:

Employee engagement

+ Talent development
Diversity and inclusion

+ Occupational health and safety
Employee wellbeing
Responsible reorganizations

Number of employees

17,608

18,000 16,733 Switzerland
W EMEA
14,508 (excl. Switzerland)
B America
12,000 — M Asia/Pacific

FTEs

6,000

2020/21 2021/22 2022/23

251  Sonova Annual Report 2022/23



ADVANCING OUR PEOPLE

As of the end of the 2022/23 financial year, Sonova had 17,608 employees (FTE), 5.2% GRI 2-7
more than in the previous year. During this year, 682 employees joined Sonova through

the acquisition of HYSOUND in China; several smaller businesses were also acquired in

EMEA, United States, Americas and Asia/Pacific. All of these businesses produce or

distribute and service hearing instruments.

Employees by region
v Data externally assured (limited assurance)
FTE (end of period) '

2022/23 2021/22 2020/21
Total (regular and fixed-term) 17,608 16,733 14,508
Switzerland 1,482 1,445 1,321
EMEA (excl. Switzerland) 7,311 7,238 6,443
America 4,409 4,285 3,415
Asia/Pacific 4,406 3,765 3,329

1) Employee numbers do not show any seasonal or other temporary fluctuation. Includes regular and fixed-term employees and excluding employees on long-term
leave.

Headcount (end of period) "

2022/23* 2021/22°* 2020/21°2
Total (regular, fixed-term and interns) 18,692 17,303 15,712
Switzerland 1,585 1,574 1,445
EMEA (excl. Switzerland) 8,175 8,190 7,457
America 4,433 3,767 3,370
Asia/Pacific 4,499 3,772 3,440

1) Employee numbers do not show any seasonal or other temporary fluctuation. Includes regular, fixed-term and interns and excluding employees on long-term leave.
2) Combined external assurance of 2020/21, 2021/22 and 2022/23 data during 2022/23 assurance.

Employees by gender
v Data externally assured (limited assurance)

% of employee headcount '

2022/23 2021/22 2020/21
Women
Share of total workforce 67.3 65.6 66.5
Part-time employees 188 13.5 141
Men
Share of total workforce 327 34.4 335
Part-time employees 2.7 2.8 2.6

1) Includes regular, fixed-term and interns and excluding employees on long-term leave for the first time in 2022/23. The 2021/22 and 2020/21 data has been
recalculated accordingly. Impact of the recalculations mainly impacted the percentage of part time employees.
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Of the total workforce, 83.3% of the total workforce is employed directly by Sonova
Group companies; the remaining 16.8% comprises of external temporary workers
contracted as external consultants, via service agreements or staff leasing. The main
functions with non-employee workers are IT (31% out of all external temporary), sales
(26%), marketing (13%), and finance (10%).

Employees by employment contract
v Data externally assured (limited assurance)

% of employee headcount '

GRI 2-8

2022/23

2021/22

2020/21

Regular

791

79.8

82.4

Fixed-term ?

2.3

2.6

2.0

External temporary *

16.8*

15.1¢

12.5¢

Interns

1.9

2.4

3.2

1) Excluding employees on long-term leave for the first time in 2022/23. The 2021/22 and 2020/21 data has been recalculated accordingly.

2) Employees on fixed-term contract.
3) Agency temps and contingent workers.

4 Increase in external temporary employees compared to previous years due to increased number of time-critical projects that required external support.

Sonova has put in place a comprehensive set of global human resource processes,
standards, and policies, which are implemented locally in line with country-specific
regulations and customs. The majority of our employees are directly supported by a local
human resources manager. We assess the impact of our activities on a monthly basis
through a set of key performance indicators such as employee turnover rate, internal
leadership recruitment rate, and the availability of internal talent for potential succession
to management positions. Sonova conducts regular internal audits at Group level and
Group company level to ensure compliance with internal regulations and local labor law,
to monitor progress in all our locations, and to monitor that we provide excellent working
conditions. As of 2022/23, 26% of Sonova's global workforce is represented by an
independent trade union or covered by collective bargaining agreements.

Various global challenges in recent years — macroeconomic instability, geopolitical
conflicts, market volatility, and cost of living increases — have had a significant impact
on our employees and potential talents. In the past financial year, rising costs for basic
necessities have increased financial constraints on individuals and families. Sonova has
introduced various measures in 2022/23, both on a global and local level, to ease
financial pressure on our employees. One global measure was implemented during the
yearly salary review: Sonova set a higher compensation increase rate for employees
below senior and middle management, a definition that covers more than 90% of our
employees. This helps our employees with lower incomes, who are most impacted by
cost of living increases caused by price inflation.

Employee engagement

Maintaining employee engagement and inviting suggestions for possible improvement
are vital activities for our continued success. Disengagement among employees
presents a real business risk; by soliciting feedback from our global workforce, we can
take timely and effective measures to mitigate problems, thus helping to create a better
working environment with a focus on our employees’ productivity and wellbeing.
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HearMe, Sonova's annual confidential employee engagement survey, was conducted for
the fifth time, and included feedback from our new colleagues at Alpaca and our
Consumer Hearing business. The survey is managed in cooperation with an external
provider and consists of 63 questions covering 13 topics, such as strategy and
leadership, operational excellence, collaboration, diversity and inclusion, and sustainable
engagement. With more than 17,000 eligible’ employees invited to the latest survey, a
participation rate of 93% was reached.

Sonova calculates the sustainable engagement rate based on nine questions that ask
employees to assess how much they are engaged, enabled, and energized to achieve
their goals. Typically, an engagement rate above 70% is considered to represent an
engaged workforce. This year’s survey revealed that 82% of Sonova respondents
reported feeling actively engaged by their work, a decrease of one percentage point
compared to previous year. Sonova's engagement rate was, however, two percentage
points higher than the medical devices industry average of 80% (based on the benchmark
data prepared by our external survey provider).

Employee engagement target:
We achieve the employee engagement rate level of high performing companies by
2022/23.

The definition of this benchmark was provided by our external partner: it consists of
companies across various industries worldwide that combine excellent return on capital
employed (ROCE) with top-tier ranking in independent employee engagement surveys
over several years. In 2022/23, the engagement rate for these benchmark high
performing companies was 88%, while Sonova’s was 82%. However, in two of the topics
of the survey, diversity and inclusion and talent development, improvements in our score
in recent years helped us reach the level of high performing companies for those

topics. Despite not having achieved our very ambitious target, we are proud to have
maintained employee engagement at a high level over the past five years, and aim to
continue our improvement in this area.

Each year, Sonova conduct workshops with teams around the world to analyze and
discuss the HearMe survey results, agree necessary actions, implement them, and
monitor their success. Concrete initiatives inspired by this year's HearMe results have
already been implemented, aiming to release untapped potential, identify key drivers of
employee engagement, encourage effective leadership at all levels, and thereby
stimulate professional growth and business success. Two further key topics of global
focus, recognition and employee wellbeing, have also been established, with designated
members of the Management Board assigned as sponsors for each.

Participation rate
v Data externally assured (limited assurance)

% of survey eligible ' employee headcount

2022/23 2021/22 2020/21
Employee engagement survey participation rate 93 92 94

1) Employees eligible to take the survey are defined as: Regular employees, working at least 20% of full time; employees who joined Sonova no later than two months
before the HearMe survey; and fixed-term employees leaving later than two months after the survey.
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Employee engagement
v Data externally assured (limited assurance)
Favorable answers as % of survey eligible employee headcount

2022/23 2021/22 2020/21
Employee engagement rate 82 83 83
Women 84 84 84
Men 80 81 81

Since 2021 we have conducted a monthly Pulse survey, in addition to the yearly HearMe
survey, to assess employees’ perception continuously. The Pulse survey consists of 13
questions covering a range of global focus topics and actions, and is sent to a regularly-
changed sample group of employees worldwide. The feedback is analyzed monthly to
identify development areas and the results are combined into quarterly reports that are
shared across the organization.

Talent development

The limited availability of specialist talent in Sonova’s industry is a continuing challenge:
we therefore follow a proactive strategy to attract, develop, and retain that talent,
adapting swiftly as employment markets shift. We aim to be an employer of choice and
regularly gather feedback from employees and job candidates to refine our overall
employment propositions. We are committed to offering an environment where
employees can develop, and encourage internal succession to keep exceptional talent
within the Group - thus sustaining our competitive advantage and long-term success.

Development plan target:
Over 95% of employees should have a development plan by the end of the 2022/23
financial year.

This target applies to all employees except external temporary workers, interns, and
employees in production/assembly roles, for whom other skill-related growth paths are
established. In addition, employees on long-term leave (such as maternity or sick leave)
are excluded. We achieved our target in 2022/23: 97.4% of our employees had a
development plan.

Development objectives
v Data externally assured (limited assurance)z

% of employees with development objectives of development objective eligible ' employee headcount

GRI 3-3, GRI 404-3

2022/23* 2021/22*

Development objectives rate '

97.4 97.4

1) Eligible employees are defined as regular and fixed-term employees. Exceptions are employees on long-term leave, external temporary workers, interns and
employees in production/assembly for whom other skill-related growth paths are established. More than 10,000 employees were eligible and the development plans

are documented in the HR system.
2)  Only data from financial year 2022/23 part of the external assurance.

Sonova’s annual performance appraisal process includes setting individual, measurable
goals and conducting appraisal meetings to discuss progress towards those goals. Line
and HR managers annually review the competencies, performance, and potential of our
employees. The results support our global succession planning process, whereby we
reduce the risk of losing specialist knowledge, skills, and experience in vital positions by
identifying and developing promising candidates for internal succession. This process
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also enables our employees to take on new career opportunities — in a new role or a new
location — within the company. During 2022/23, 66% of job openings for all leadership
positions (people and project managers) were filled by existing Sonova employees.

As part of HearMe, our annual employee engagement survey, we calculated and
benchmarked Sonova'’s talent development score. The talent development topic covers
three questions focusing on development opportunities and development processes.
During the past few years, we have improved our score for the topic of talent
development continuously. As of 2022/23, our external survey provider rated Sonova’s
talent development score best-in-class among top performing companies.

Internal leadership recruitment rate (ILRR)
v Data externally assured (limited assurance)

% of employee headcount '

2022/23 2021/22 2020/21
Total (% of total internal hires to leadership positions) 66.0 63.8 69.7
Women (% of women of internal hires to leadership positions) 60.3 57.6 471
Men (% of men of internal hires to leadership positions) 39.7 42.4 529

1) Audiological Care Germany fully included in 2022/23 and 2021/22, but only included in the total statistics for 2020/21.
2) Leadership positions are defined as people managers or project managers.

New hire rate
v Data externally assured (limited assurance)

% of new hired headcount '

2022/23* 2021/22* 2020/21*
Region
Switzerland 59 8.1 8.6
EMEA (excl. Switzerland) 48.0 44 .4 349
America 30.7 33.3 28.5
Asia/Pacific 15.4 14.2 28.0
Gender
Women 67.7 65.5 67.9
Men 2.8 34.5 32.1
Age
under 30 years old 39.5 40.3 44.8
30-50 years old 477 46.7 441
over 50 years old 12.8 13.1 11.1

1) Combined external assurance of 2020/21, 2021/22 and 2022/23 data during 2022/23 assurance.

2) Includes regular, fixed-term and interns and excluding employees on long-term leave for the first time in 2022/23 and data improvement during 2022/23 related to
age data. The 2021/22 and 2020/21 data has been recalculated accordingly. Impact of the methodology improvements and expanding the scope of employees
mainly for 2021/22 for gender and region categories and for the age categories for 2021/22 and 2020/21.

In the 2022/23 financial year, the overall employee turnover rate decreased from 17.4%
to 14.7%, and the voluntary employee turnover rate from 13.1% to 11.3%. During the last
financial year, efforts to retain talent included our wellbeing framework implementation,
focus on diversity and inclusion and employee development. It is these initiatives that we
believe are the reasons for the decrease in turnover. We still aim to improve the
employee experience even further so that we can continue to retain our top talent.
Comparing our total and voluntary employee turnover rates with our most recent
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benchmark data from an external provider covering over 50 medical devices industry
peers, Sonova is ranked better than the median. The average tenure of our people
managers in 2022/23 was 9.6 years, while the average workforce tenure was 7.1 years.

Employee turnover rates
v Data externally assured (limited assurance)

% of FTE'

2022/23 2021/22 2020/21
Total 14.7 17.4 15.1
Region
Switzerland 8.2 9.5 6.2
EMEA (excl. Switzerland) 14.6 15.3 12.2
America 21.5 23.6 21.7
Asia/Pacific 10.4 18.1 17.6
Gender
Women 14.8 17.8 157
Men 14.0 16.9 13.1
Age”’
under 30 years old 23.1 20.0 21.2
30-50 years old 13.1 17.7 133
over 50 years old 10.6 141 12.3

1) The employee turnover rate is the percentage of the employees who left Sonova during the financial year; this includes continuing and discontinued operations
(excl. leaves following company sale). In 2020/21, Audiological Care Germany is only included in total turnover and EMEA (excl. Switzerland).
2) Dataimprovement during 2022/23 related to age data, 2021/22 and 2020/21 recalculated accordingly. Impact of the recalculation mainly on age categories.

Voluntary employee turnover
v Data externally assured (limited assurance)

% of FTE'

2022/23 2021/22 2020/21
Total 11.3 13.1 8.6
Region
Switzerland 6.9 7.3 3.3
EMEA (excl. Switzerland) 11.4 11.1 8.0
America 185 181 111
Asia/Pacific 8.4 14.1 11.1
Gender
Women 11.4 13.9 9.5
Men 10.4 11.9 72
Age’
under 30 years old 18.0 16.6 129
30-50 years old 10.2 13.5 8.6
over 50 years old 7.5 8.8 43

1) The employee voluntary turnover rate is the percentage of the employees who left Sonova voluntarily during the financial year. In 2019/20 and 2020/21, Audiological

Care Germany is only included in total turnover and EMEA (excl. Switzerland).

2) Dataimprovement during 2022/23 related to age data, 2021/22 and 2020/21 recalculated accordingly. Impact of the recalculation for 2021/22 mainly impacted the

age categories for 2021/22.
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Tenure
v Data externally assured (limited assurance)

Average tenure 